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“Lands sake, boss! bring 


Irs rumorep that porters have had to managers, and operators of independent, chain, and super- 
educate some of the wartime passengers market food outlets, and the medical profession. 


. 
who've never ridden in sleeping cars before... The educational messages knock down the following 


...seems that they were taking the ladder into their — misconceptions about canned foods: 
rib ee berths with them to be sure of getting down again ...that preservatives are added, that it is unsafe to 
in the morning. leave food in the open can, that dented, rusty cans of 


And, while this rumor may be entirely unfounded, it still food are harmful . . . 


illustrates a good old business principle .. . ...that vitamins are lost, that freezing renders 
i canned foods unwholesome, that canned foods are raw 
...you’ve got to educate the customer, the old ones and need to be cooked. 
as well as the new ones, in the proper way to use your ie . ae" : 
product. This is how we are implanting in strategic places the cor- 


; ee rect ideas about the foods you process. It is only one of 
American Can Company uses many publications to reach — gy many services to the canning industry. 


three important opinion-forming groups with educational 


messages about canned foods. AM r we CA N CAN C OM PA NY 


These groups include editors and publishers, owners, 230 Park Avenue - New York 17, N. Y. 
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THE FIGHTING FORCES KNOW US 
as creators*, designers and builders of "Water Buffalo” 
amphibians and other equipment for the armed forces. 
*In cooperation with the Bureau of Ships, U.S. Navy. 


THE FIREMAN KNOWS US 
as the originators and builders of FMC 
Original Fog Fire Fighters, revolutionary 
equipment which produces a dense fog 
for extinguishing fires almost instantly. 


PRODUCE AND FRUIT GROWERS, 
ah Shippers, Dealers and Retailers know us as devel- 

opers and producers of protective processes, such as 
‘y Hypo-Clor Sterilizing Bath and Flavorseal Protection, 
u; that prolong the fresh life of fruits and vegetables. 


Food Machinery Corporation is many things to many people. Ten 
manufacturing divisions with fourteen major factories located from 
coast to coast make hundreds of different products in diversified 
fields. But all FMC equipment is known alike for its excellence of 
design, its superior engineering and mechanical stability. At the 
root of this reputation is an exceptional “know-how” that is the 
result of more than sixty years of building specialized equipment 
and of solving difficult engineering problems for the food industry. 


Write on your business letterhead for a free copy of the full-color booklet 
“Amphibian Diary,” telling the story of the FMC “Water Buffalo.” 


MACHINERY CORPORATION 


ye 
LAKELAND 
RIVERSIDE 


HOOPESTON 


———— ; EXECUTIVE OFFICES: SAN JOSE, CALIFORNIA LOS ANGELES 
MANUFACTURING DIVISIONS: PEERLESS PUMP DIVISION, LOS ANGELES & FRESNO, CALIF. ; CANTON, OHIO 
: NIAGARA SPRAYER & CHEMICAL COMPANY, INC., MIDDLEPORT, NEW YORK JOHN BEAN MANUFACTURING COMPANY, LANSING, MICHIGAN 
SPRAGUE-SELLS DIVISION, HOOPESTON, ILLINOIS FOOD MACHINERY CORPORATION 
ANDERSON-BARNGROVER AND BEAN-CUTLER DIVISIONS, SAN JOSE, CALIF. RIVERSIDE, CALIF.; DUNEDIN & LAKELAND, FLORIDA; HARLINGEN, TEXAS 


GUY BONDS TO HELP WIN THE WAR. ..T0 PREVENT DICTATORSHIP FROM INVADING OUR SHORES...T0 KEEP SAFE OUR CONSTITUTIONAL FORM OF GOVERNMENT AND OUR BILL OF RIGHTS 
|THE CANNING TRADE - November 13, 1944 . 


THE FARMER knows US 
gs makers of Bean Orchard and Crop 
ent for processing: canning and 
4 ing nearly every type of toed, red 
— 
achinery 
Corporation? 
ENGINEERS KNOW US | 
as the designers and manufacturers of 
Peerless Pumps _turbine, Hi-Lif and 
Hydro- Foil — supplying water for = 
systems, and industrial and = 


As Shakespeare said... 


“I can no other answer make but thanks, 
And thanks, and ever thanks.” 
Twelfth-Night, III, 2 


THAT IS EXACTLY our situation with 
regard to our food packer customers. ‘To them we say . . . thanks 
for having, this past year, so well anticipated their requirements, 
despite the fact that conditions surrounding their packs were 
so unsettled . . . thanks, for their understanding of our prob- 
lems . . . and ever thanks for the closer personal friendships 


which come with each year of association. 


CONTINENTAL CAN COMPANY. INC. 
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heighth of folly, if not actually highly dangerous, 

to hold a Presidential election in the midst of this 
dreadful war. Now the economists point out that this 
fact stands as evidence of the strength of our democ- 
racy—that we can hold such an election, with no dan- 
ger of a fatal division in our ranks, and that it has 
served to assure our allies of the strength of this form 
of Government. 

Well, now that this has been proved let’s all turn in 
to do the one job necessary—the winning of this war, 
that we may save as many lives of our fine boys and 
girls as possible, and which means ending it up quickly. 
Every soul among us is called upon to respond in this 
manner; to get under and support our armed forces in 
any way that may be needed. No single direction can 
be laid down; every separate one must choose his or 
her part and then bend every energy towards it. Our 
armies have been bogged down in France more from 
the want of sufficient supplies of various kinds than by 
the mud and rain. That has not been blazoned to the 
skies to let our enemies know all about it, but there 
have come back to this country entreaties to get out 
more heavy artillery, more tanks and heavy guns; and 
the makers of these have been begging the laborers to 
come into their plants, and to help produce them now 
when they are so badly needed. And the response has 
not been good. Some of the trouble may have been 
caused by a lack of sufficient shipping to rush these to 
the fronts; but here, again, these shipping interests 
have begged for assistance. For that is what all of 
them are asking—assistance in the job they are bend- 
ing every effort to keep up with. 

Why do we speak to this canning industry in this 
‘vay? Undoubtedly the canners have done all they 

ossibly could to produce the food these forces need, 
ind that was their job. But that production is now 
ver, and while you will not wish to risk the loss of 


A ND NOW TO WORK—It seemed to us to be the 


aluable help, your key men, is it not possible to “loan , 


ut” these men to these plants, with the direct purpose 
ot hastening the ending of this war, as above specified? 
Chis is just similar to the business man, the clerk, the 
.octor, the lawyer and all others, who gave up their 
salling to get into this war—again to help end it in our 
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favor. If every good worker connected with this in- 
dustry, and who could possibly be spared, were “loaned” 
for the next few months, it would be a mighty help in 
doing what absolutely must be done, or we will suffer 
badly from it, chiefly in more lives lost in delayed 
battles, and in giving Hitler time to rebuild and re- 
equip and so battle us the harder. More than likely if 
this help were promptly released (and these hands 
would lose no money in their new jobs, and their em- 
ployers would save money, possibly) the big job of 
winning this war, at least in Europe, could be over 
before you will need them again for next season’s can- 
ning operations. 


Just after Pearl Harbor you heard the cry, and men- 
tally agreed with it, to close down all business not 
directly connected with the war. We have been spared 
that extreme step, and our production of war material, 
and our fighting on all fronts, are very properly rated - 
as world wonders. But now we are in a jam; the job 
calls for more and better, larger, stuff than at first 
thought. Just vision what a change has come in war- 
ring methods, and you will understand this. 


So it is not to be wondered at that when the sudden 
demand for heavier armament, and more of it came, 
the munition plants were not able to respond on the 
spot. They can do so if they can but get the help. 
That is the burden of our story, and our appeal to you, 
in the canning and in the allied industries. 


Win this war and then we will all have plenty of time 
to do the things too many men now take their time in 
planning for. None of those things can even be started 
until the war has been won. Let’s go back to our 
feeling on the morning following Pearl Harbor, and 
now get in to finish this war, once and for all and 
quickly. Don’t just agree that this is right; get in and 
do something, and scrape around and see if you cannot 
induce some good huskies to offer themselves for the 
few months, we hope, it will take to clean this up. 


The hardest fighting of the entire war faces us; our 
Generals and our men and all hands, are giving their 
all to hold where we are. If they had the supplies 
nothing could hold them; and once through this Ger- 
man wall, it will be as it was once we had enough to 
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push through Normandy after our landing. Is it worth 
it; are you interested? 


Men and women are giving up their jobs in the less 
needed war producing plants, and seeking other jobs, 
in fear they may not land when reconversion comes. 
The armament plans are trying to get these into line. 
And there are men returning to the farms. These 
growers would lend their support, if they understood 
its dire necessity right now. Get out among them, and 
explain, and try to get recruits. Recently the USDA 
issued a report showing: 


“FARM POPULATION ESTIMATES —In Jan. 
1944 there were 25,521,000 persons living on farms in 
the United States, according to the estimates of the 
BAE. From a level of 30,269,000 in Jan. 1940, the 
farm population has decreased in the last 4 years by 
4,748,000 persons. Half of this decrease took place in 
the single year 1942, when migration of farm people 
to war industries and entrance of farm men into the 
armed forces was heaviest. Slackening of migration 
of farm people to cities, towns, and villages and defer- 
ment of essential farm workers cut down the rate of 
decrease during 1943. The farm population decreased 
by 1,138,000 persons between January 1943 and Janu- 
ary 1944, but this was only half the decrease of 2,389,- 
000 which took place in 1942. 


In the 4 years since Jan. 1940, the following changes 
are estimated to have occurred in the farm population: 
(1) A net loss to the armed forces of 1,650,000 men 
who were living on farms at the time they enlisted or 
were inducted; (2) A net loss of 4,660,000 persons of 
both sexes and all ages who either moved away from 
farms or who are living on places which are no longer 


(3) A net gain of 1,562,000 through the excess oi 
births over deaths in the farm population. (3507-44.)” 


WHAT DOES THIS MEAN ?—Early this month the 
War Food Administration offered 22,116 cases of 
canned tomatoes, 24 2s to the case; of the 1942 pack 
and all sub-standard in quality. 


Many of you, if not all, will recall that when Howard 
Hamilton was building up this buying of canned foods 
for the armed forces he very plainly said that they 
wanted Extra Standards, and only under extreme 
shortages would take top standards. Now you see 
these sub-standards are coming back; but just how did 
they get in anyway? 


The tremendous demand for all sorts of canned foods 
—and we mean varieties and not qualities—presents a 
danger as all know. But it will not help the general 
canned foods consumption, if on deliveries to buyers 
carelessness such as this is allowed to take place. We 
do not believe that any number of canners played this 
game on the basis of: “anything will go.” The con- 
sumption of canned foods has increased marvelously, 
for as a fact the consuming public all during the war 
has taken as great packs as were ever made before, the 
“takes” of the Government merely representing (with 
the exception of canned fruits) the increase in outputs. 
That tremendous demand will continue indefinitely 
through the post war years, but only if the public can 
depend upon full quality. There is no way to more 
quickly and permanently lose popular support than to 
try to palm-off sub-standards for full standards at 
least. Hold that demand and you can go as hard as you 
please in the production of canned foods, and you will 
never again see below-cost, lost-profit prices on canned 


farms because all agricultural operations have ceased; 


foods. 


Isn’t that worth working for? 


TAYLOR TO HEAD ALL AMERI- 
CAN CAN MANUFACTURE 


Russell C. Taylor, vice-president in 
charge of general line manufacturing for 
the American Can Company, will assume 
responsibility for all the Company’s con- 
tainer manufacturing plants, both gen- 
eral line and packer’s, D. W. Figgis, 
president, announced today. 

Consolidation of all manufacturing 
plants under Mr. Taylor follows the re- 
cent formation of a new department of 
Research and Development headed by 
James A. Stewart, vice-president, who 
formerly was in charge of packer’s can 
manufacture. 

Mr. Taylor, who is also a director of 
the Company, joined the organization in 
1926 following his graduation from Mas- 
sachusetts Institute of Technology. After 
service in the Company’s manufacturing 
plants in the United States and Hawaii, 
Mr. Taylor became general manager of 


manufacture prior to his election as vice- 
president in 1940. 

Mr. Figgis also announced the appoint- 
ment of S. D. Arms as general manager 
of manufacture and Edmund Hoffman as 
manager of the Industrial Relations De- 
partment. 

Mr. Arms, formerly manager of the 
Jersey City plant, has recently been man- 
ager of the Labor Division of the Com- 
pany’s Industrial Relations Department. 
Mr. Hoffman, whose experience includes 
both manufacturing and sales, has been 
manager of the Personnel Division of 
that department for the past three years. 


MOTHER OF CANNERY 
OFFICIALS DIES 


Mrs. J. H. Johannes, 79, Secretary of 
the Knellsville Pea Canning Company, 
Port Washington, Wis., died Sunday 
morning November 5, 1944, after a short 
illness. 


She was the wife of John H. 
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Johannes, co-founder of the Knellsville 
Pea Canning Co., who preceded her in 
death on December 9, 1939. 

The deceased is survived by the follow- 
ing sons and daughters: N. A. Johannes, 
Port Washington, Wis., Pres. of the 
Knellsville Pea Canning Co. and secre! a- 
tary of Lake Shore Canning Co., both of 
Port Washington; Al W. Johannes, 
South Bend, Ind., Pres. of Lake Shcre 
Canning Co. and Pres. of Kankakee V»I- 
ley. Foods, Inc., of South Bend, In‘; 
Hubert Johannes, Los Angeles, Ca'.; 
George Johannes, Pacific Palisades, Ca..; 
Edwin A. Johannes, Cleveland, Wisc: 
sin; Mrs. William Roob, Port Washi:.2- 
ton, Wis.; and Mrs. Joe Hollrith of Gr: f- 
ton, Wis. Another son, Math Johan: es 
of Warren, Ohio, preceded her in dex:h 
on Sept. 15, 1944. Besides the abo e, 
surviving her are twenty-four gra: d- 
children and eight great grandchildr n. 

Burial was from St. Mary’s Chur:h, 
Port Washington, Wis., Wednesday, ! 0- 
vember 8th, 1944. 
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WASHINGTON 


PROPOSED REGULATION FOR 
CANNED OYSTERS 


A proposed regulation covering the 
standard fill of container for canned oy- 
sters, along with the findings of fact, was 
published in the October 20, 1944, issue 
of the Federal Register by the Food and 
Drug Administration. Hearings on this 
regulation were held in Washington 
August 22 and 23. Text of the proposed 
order follows: 

§ 36.6 Canned oysters; fill of con- 
tainer; label statement of substandard 
fill. (a) The standard of fill of con- 
tainers for canned oysters when the 
drained weight of the oysters in the can 
after processing averages less than % 
avoirdupois ounce per oyster is a fill such 
that the drained weight of oysters taken 
from each container is not less than 68 
per cent of the water capacity of the 
container. 

(b) For the purposes of this section 
canned oysters means oysters packed into 
containers which are then sealed and 
precessed by heat to prevent spoilage. 

(c) Water capacity of containers is 
determined by the general method pro- 
vided in § 10.1 (a) of this chapter (21 
CFR, Cum. Supp. 10.1). 

(d) Drained weight is determined by 
the following method: 


Keep the unopened canned oyster con- 
tainer at a temperature of not less than 
68° or more than 95° Fahrenheit for at 
least 12 hours immediately preceding the 
determination. After opening, tilt the 
container so as to distribute its contents 
evenly over the meshes of a circular sieve 
which has been previously weighed. The 
ciame‘er of the sieve is 8 inches if the 
uantity of the contents of the container 
s loss than 3 pounds, and 12 inches if 
uch quantity is 3 pounds or more. The 
Lottem of the sieve is woven-wire cloth 
‘hich complies with the specifications for 
‘vch cloth set forth under “2380 Micron 
(No. 8),” in Table I of “Standard Speci- 

ations for Sieves,” published March 1, 

{0, in L. C. 584 of the U. S. Depart- 

nt of Commerce, National Bureau of 

indard. Without shifting the material 
the sieve, so incline the sieve as to 
ilitate drainage. Two minutes from 
time drainage begins, weigh the sieve 
the drained oysters. The weight so 
od, less the weight of the sieve, shall 
nsidered to be the drained weight of 
vsters. 

If canned oysters fall below the 
tard of fill of container prescribed 
‘ragraph (a) of this section, the 

‘yall bear the general statement of 

‘dard fill specified in § 10.2 (b) of 
lapter (21 CFR, Cum. Supp.), in 
canner and form therein specified, 
ved by the statement, “A can of this 
should contain ........ oz. of oysters. 

‘an contains only ........ oz.,” the 
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blanks being filled in with the applicable 
figures. 

Dated: October 17, 1944, and published 
in the Federal Register October 20, 1944. 


V-2 BOXES FOR 1945 


The V box uses much more fibreboard 
than corrugated cartons commonly used 
by the industry. Shortages of actual 
pulp and other component parts of this 
board are often responsible for delays in 
delivery of the board to box manufac- 
turers. Further, fabrication of this board 
is more difficult and far slower than the 
board used for commercial packages. A 
proper supply, on time, of V boxes for 
the 1945 packing season is of interest to 
both the Armed Forces and the canning 
industry. 

To assure this supply at the proper 
time, it is requested that you immediately 
place your orders for a quantity of V 
boxes and sleeves equal to one-half the 
quantity of V boxes and sleeves you used 
for items purchased for Army and Navy 
export (both pro-coated and plain) from 
your set-aside under WFO 22.6 covering 
1943 production. Do not include cartons 
used on purchases for agencies other 
than the Army when calculating the 
quantity of V-2 cases with sleeves you 
should order. This includes only those 
V boxes used with sleeves and does not 
include boxes without sleeves (with or 
without straps), Type 4-C domestic 
boxes, or regular commercial corrugated 
domestic boxes. For example, if your 
WFO 22.6 quota for Canned Tomatoes 
was 200,000 cases 24-2 and of that quota, 
you packed 100,000 cases in V-2 boxes 
with sleeves, strapped, for the Army or 
Navy, it is requested that you now place 
an order with your box manufacturer for 
50,000 V-2 cases with sleeves. Orders 
placed in accordance with this request 
will enable box manufacturers to fully 
utilize their equipment during their off- 
season. 

The Army and Navy hereby guarantee 
your purchase of the above quantity of 
V-2 cases with sleeves, provided you have 
placed a bonafide order with your box 
manufacturer prior to 15 December, 1944. 

Should you have any questions relative 
to this request, kindly refer them to the 
field buyer with whom you conduct nego- 
tiations. 


ALASKA SALMON PACK 


The Federal Division of Commercial 
Fisheries has announced the 1944 total 
Alaska Salmon pack at 4,856,330 cases 
compared with 5,409,001 cases for the 
1943 total. 96 canneries were listed as 
operating in the territory this season, 
compared with 81 last year and 109 in 
the b’g yeer of 1941 when the pack 
reached 6,867,522 cases. 
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DRUMS FOR BULK FOODS 


New steel drums of more than 12- 
gallon capacity may be accepted by ship- 
pers until January 29, 1945, for packing 
certain bulk foods for which the use of 
this type of container has been forbidden, 
the War Production Board has an- 
nounced. However, the acceptance of the 
drums is subject to the 60-day inventory 
restriction of L-197, the steel drum order. 

WPB issued Direction 2 to L-197 in 
order to utilize the improved steel supply 
to permit the use of a quantity of new 
steel drums for a limited period to pack 
certain commodities that have been de- 
nied their use for more than two years. 


Products granted new steel drums 
under provisions of the direction appear 
on Schedule B of L-197 as item num- 
bers: (26) certain solid and semi-solid 
compounds used in cooking such as (47) 
lard; also (29) dairy products; (32) cold 
pack and frozen food products; (42) cer- 
tain hydrogenated oils, such as shorten- 
ing; (44) jellies, jams, and preserves; 
(54) molasses; (89) and (90) syrups. 

The total weight of new drums used 
for the foregoing products for industrial 
orders must not exceed 25 per cent of the 
weight of new steel drums used for the 
same purposes in 1941. Packers of the 
products specified in the direction who 
have entered the field since the base year 
may apply to WPB for a quota. 


FTC CITES AN EXAMPLE 


B. F. Shriver, Westminster, Md., has 
been ordered by the Federal Trade Com- 
mission to cease and desist from viola- 
tion of the brokerage section of the 
Robinson-Patman Act in connection with 
the interstate sale and distribution of 
canned vegetables. The respondent oper- 
ates canning plants at Westminster and 
New Windsor, Md., and Littlestown, Pa. 

Findings of the Commission are that 
although the respondent has now discon- 
tinued the practices, it formerly paid un- 
lawful brokerage fees or other compen- 
sation to buyers of its products upon 
purchases made in their own names and 
for their own accounts. 

The order prohibits the respondents, in 
connection with the interstate sale of 
canned vegetables or other commodities, 
from engaging in cr resuming the prac- 
tice of paying or granting to any buyer, 
directly or indirectly, anything of value 
as brokerage, or any commission, com- 
pensation, allowance or discount in lieu 
thereof, uron purchases made for such 
buyer’s own account. 
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GRAMS of INTEREST 


CROWN COCKTAIL PARTY 


The Crown Can Company will hold its 
annual cocktail party in the Park Lounge 
of the Claridge Hotel, Atlantic City, on 
November 30th, from 5 to 7 p.m. All 
those attending the Tri-States meeting— 
members of the industry, canners, and 
representatives of supply houses, as well 
as their families and friends—are ex- 
tended a cordial invitation to join in the 
party. There will be ample time to get 
to the Banquet Hall for the Banquet to 
be held afterward. The Crown Can Com- 
pany’s Glee Club will no doubt be in 
attendance to entertain the guests. 


ANOTHER POINT EXPOSE? 


“A few straws in the wind, blowing in 
from various directions,” the National 
Food Brokers’ Association says, “indicate 
that some'brokers of certain types have 
been dealing in points and have estab- 
lished ration bank accounts, without ap- 
parently registering as primary distribu- 
tors. 

“This will, undoubtedly, come in for 
considerable investigataion.” 


WALTER SILKWORTH 
STILL AT IT 


Walter Silkworth, Tri-State represen- 
tative of F. H. Woodruff & Sons, playing 
with a group of friends at the Hershey 
Country Club, Hershey, Pa., scored a 
hole-in-one on the fourth 120 yard hole. 
The match was a close one and Walter’s 
good fortune helped win the game and 
the congratulations of his opponents. In 
his modest way Walter says “I seldom 
make the headlines in golf achieve- 
ments,” but that isn’t the way we have 
witnessed it of late, for he recently won 
his club championship and last summer 
won the Tri-State Association Tourney 
at the Talbot Country Club. 


NEW YORK BROKER DIES 


Alfred Henry Timpson, partner in the 
New York fod brokearge firm of Timp- 
son & Martin, died suddenly Thursday 
night, November 2, and was buried from 
an East Orange, New Jersey Funeral 
Parlor the following Saturday. Mr. 
Timpson had long been a familiar figure 
on Hudson Street, first being connected 
with J. M. Niece & Company, later with 
Killian & Clark, and then forming the 
food brokerage firm of Sanford & Timp- 
son. Later he organized another concern 
under the name of Bridges & Timpson. 
About five years ago he and Sam Martin 
established the firm of Timpson & Mar- 
tin, with which firm he was connected at 
the time of his death. 


8 


BUSH BROTHERS BUY BLYTHE- 
VILLE COMPANY 


Bush Brothers & Company, Dandridge, 
Tenn., has purchased the entire capital 
stock of the Blytheville Canning Com- 
pany, Blytheville, Arkansas. Blytheville 
operations will continue under the name 
of the Blytheville Canning Company with 
no change in the factory management. 
E. R. Lancashire will be in charge. Offi- 
cers of the company are Fred C. Bush, 
President; E. R. Lancashire, Vice-Presi- 
dent; and S. R. Clevenger in charge of 
sales. These same men comprise the 
Board of Directors. The Blytheville com- 
pany will continue to pack Spinach, Tur- 
nip Greens, Mustard Greens, Sweet and 
Alaska Peas, Crowder and Blackeye 
Peas, Lima Beans, Asparagus, and other 
items. Announcement was recently made 
that the company has qualified for the 
War Food Administration’s achievement 
“A” Award for exceptional production 
records in the food field. 


A. H. TIMPSON DIES 


New York’s canned foods trade was 
saddened last week by the passing of 
Alfred Henry Timpson, who died sud- 
denly Nov. 2. 

One of the deans of Hudson Street, 
Mr. Timpson had spent his entire busi- 
ness life in the food brokerage trade, 
starting with J. M. McNeice & Co. some 
forty years ago. He was later with Kil- 
lian & Clark, and formed the business of 
Sanford & Timpson, later forming an- 
other firm under the name of Bridges & 
Timpson. Some five years ago, he joined 
with Sam Martin in organizing the firm 
of Timpson & Martin. 

The latter firm will continue under the 
same name, with Sam Martin and Gus 
Timpson, son of A. H. Timpson, conduct- 
ing the business. 


NAMED AD MANAGER 


Ward H. Patton, vice president, sales 
and advertising director for the Minne- 
sota Valley Canning Co., with head- 
quarters at LeSeuer, Minn., announces 
the appointment of Robert E. McDoland 
as advertising manager for the company. 

Mr. McDonald has been connected with 
Minnesota Valley for the past six years, 
specializing in merchandising and other 
work. 


ASBURY WITH QUARTER- 
MASTER DEPOT 


John Asbury of The Larsen Company, 
Green Bay, Wis., is now connected with 
the Baltimore Field Office of the Jersey 
City Quartermaster Depot in the capa- 
city of field buyer. Mr. Asbury reported 
for duty on November 1. 


CANNING TRADE 


TWO NEW COMMITTEES 
APPOINTED 


The appointment of two committees to 
aid the Office of Price Administration in 
problems involved in the pricing of 
canned beets, carrots and lima beans was 
announced October 30 by that agency. 

The Canned Beets and Carrots Indus- 
try Advisory Committee, has already 
met informally with OPA to discuss the 
pricing of canned beets. 

This committee is composed of: Henry 
Townend, Lord-Mott Co., Baltimore, Md.; 
W. A. Chick, California Packing Co., San 
Francisco, Calif.; A. T. Flynn, Reid, 
Murdock & Co., Ellsworth, Mich.; Rus- 
sell Winters, The Larsen Co., Green Bay, 
Wis.; E. A. McCornack, Eugene Fruit 
Growers Ass’n., Eugene, Ore.; Bredo 
Christensen, Rio Sun Co., McAllen, 
Texas; Glenn Finch, Edgett Furnham 
Co., Newark, N. J. 

The other committee, the Canned Lima 
Beans Industry Advisory Committee will 
consult with and assist OPA in setting 
ceiling prices for the 1944 pack of canned 
lima beans. 

Members of the Lima Beans Advisory 
Committee are: C. B. Torsch, The Torsch 
Canning Co., Baltimore, Md.; Gilbert J. 
Hipke, A. T. Hipke & Sons, Inc., New 
Holstein,. Wis.; F. L. Shanon, W. N. 
Clarke Co., Rochester, N. Y.; Carlton 
Draper, Draper Canning Co., Milton, Del. 


JOINS BROKERS’ ASS’N. 


The Mangum Company, Denver bro- 
kers, has been elected to membership in 
the National Food Brokers’ Association. 
The new member-company was sponsored 
by the C. R. Hurd Brokerage Company 
of Denver. 


NEW BUYING GROUP 


Food Cooperative, Inc., headed by Fred 
Zeuch, of Wieboldt’s, Chicago, has been 
organized to conduct cooperative buying 
for super market operators and some 
chains. Earlier trade reports had indi- 
cated that Su Mar Foods, Ince., also of 
Chicago, would serve as the medium for 
cooperative buying for the supers. Su 
Mar Foods, Inc., it now appears, will 
operate as sales agency for selected pack- 
ers, distributing under “Su Mar” label, 
to selected list of chains and jobbers who 
will handle this brand. 


STEWART HEADS 
RESEARCH UNIT 


James A. Stewart, Vice-President of 
the American Can Company, form: rly 
in charge of packers’ can manufactre, 
has been placed in charge of a nevly 
formed research and development dep: rt- 
ment, D. W. Figgis, Company Presi« «nt 
has announced. It was explained +'at 
the object of the move is to concent: te 
in one department all of the compar y’s 
research, experimental, new develop nt 
and marketing resources of assistance to 
canners and manufacturers in con::ec- 
tion with new products and new 
containers. 
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BETTER TOMATO PRODUCTS 


American canned goods are outstanding, the 
world over, because of their ever-improving 
high quality, made possible by plant improve- 
ment programs that constantly add the newest 

machines and methods. 


FMC TOMATO CRUSHER-PREHEATER 


Improves (1) yield, (2) flavor, (3) color, (4) quality. 

Doubles production over feeding tomatoes to- 
extractors cold. Operation and savings are auto- 
matic. 


FMC SUPER 
JUICE EXTRACTOR 
Nothing “gets by” this 
Juice Extractor. Operates 
on new non-aerating re- 
volving screw principle 
giving powerful and posi- 
tive pressing action on 
every part of the tomatoes 
fed into it. 


FMC HIGH SPEED JUICE FILLER 


No drip or waste. Juice won't 
‘ flow unless container is in pos- 
i ition to receive it. Made in 6, 
10, 12 and 18 valve sizes, for 
‘op or bottom filling. 


Most complete line of Canning Machinery 
on the market for Corn, Tomatoes, Peas, 
Beans, Fruits, etc. 
Send for 248-page Catalog of FMC 
CANNING EQUIPMENT and plan your 
Plant Improvement Program NOW ¢.993 


CANNING TRADE 
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“Banic knows 
and GARLIC 


Includes these 


26 DISHES in which 
BASIC ONIONS 


are used! 


io 
th 
Meat Balls a 
Dehydrated Beef —_ of Pota Salmon Salad 
Loaf style Onion Cole Slow 
Baked Hash gmoth ered 
Chili Con Corn? puree of Lima Bea puttered om 
nish Rice Soup and On 
ed Salmon potato. and = puttered onions 
Onions Cho ywder Beans 
Bacon 
Tamale Pie Fish Chowder 
scrambled Chowder 
with Onion cet of Onion SovP 
Squaw Corn 


LET US SHOW you how it pays to 
use Basic onion and garlic. It saves 
you time, money, labor, man- 
power, storage and spoilage. 


FLAVOR 
RES! 


For complete information about 
Basic onion chips, onion powder 
and garlic powder, 


WRITE OR WIRE TO: 


REG. U.S. PAT, OFF. 


BASIC VEGETABLE PRODUCTS C0. 


Vacaville, California 


ONION-GARLIC 


© IMPROVEMENT progRAM* 
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WITH THE FLORIDA CITRUS CANNERS 


The annual meeting of the Florida 
Canners Association, mainly handling 
citrus products, met at Tampa on Octo- 
ber 27. Naturally, most interest was 
shown in what was to be done in the face 
of the heavy damage caused by the hur- 
ricane of the previous month. The gen- 
eral opinion seemed to be that the Gov- 
ernment should establish ceiling prices 
for both the fresh fruit and the canned, 
and in both cases at a figure that would 
cover the added cost caused by this 
disaster. 

Ex-President of the NCA, Carroll E. 
Lindsey of the Lakeland-Highlands Can- 
ning Company, advocating this procedure 
said that the Army has set a “take” of 
8,500,000 boxes of grapefruit, but that 
since the storm has destroyed so much of 
this crop, it would be difficult for the 
canners to get fruit unless they can offer 
the grower as much as he gets on the 
fresh fruit market, or, as he believes 
should be done, unless a percentage of 
all fruit picked is diverted to canning. 


Under the circumstances it was im- 
possible to estimate what percentage of 
the remaining crop might be gotten by 
canners, and it is known that the effort 
to salvage as much of the dropped fruit 
as possible was an expensive and ques- 
tionable operation. In lieu of this it was 
suggested that the smaller grapefruit 
usually not sought by the open market, 
be diverted to canning, and it is likely 
that this will be done. 

W. W. Giddings of the Polk Packing 
Association, Winter Haven, was reelected 
President; C. R. May, Barton, Vice- 
President; C. C. Street, Auburndale, 2nd 
Vice-President; and L. L. Recker, also of 
Auburndale, Treasurer. 

A Board of Citrus Research was or- 
ganized with J. H. Heid of Lake Wales 
as President; J. J. Bristow, Dunedin, 
Vice-President; Dr. L. J. MacDowell, 
Lakeland, Secretary-Treasurer. 

Members of the Executive Committee: 
L. Greer, Tampa; A. Lewis, Lake AI- 
fred; G. Singleton, Lakeland; Dr. Gerwe, 
Dunedin; and S. Walker, Tampa. 


NEW SYRUP AND BEVERAGE 
BASE DEVELOPED FROM 
TANGERINES 


Tangerine syrup, rich in sugar and 
vitamins, and new types of beverage 
bases are among new products developed 
in research carried on at the U. S. Citrus 
Products Station, Winter Haven, Fla., by 
chemists of the Florida Citrus Commis- 
sion working with investigators of the 
Agricultural Research Administration, 
U. S. Department of Agriculture. 


All of the new products are produced 
from cull fruit. It is expected that their 
commercial production, along with other 
citrus byproducts, will provide an outlet 
for that part of the tangerine crop for 
which there is normally a poor market 
and will result in increased returns to 
growers. Heretofore the market for the 
low-grade fruit has been limited by dif- 
ficulties encountered in the commercial 
canning of tangerine juice. 


The tangerine syrup is described as 
light-brown in color, honey-like, high in 
vitamin C, and with a sweet fruity taste. 
It can be bottled for home use as a table 
syrup or put up in large containers for 
shipment to manufacturers of other 
products as a source of sugar, vitamin C, 
or as a substitute for glycerine. 

The beverage bases are also concen- 
trates of tangerine juice. After concen- 
tration, the product is pasteurized, bot- 
tled, and held in storage at 40° F. until 
used. The concentrates are described as 
having a fine fruit flavor, excellent re- 
tention of vitamin C, and with the high 
acid content desired by the beverage in- 
dustry. 

The new products have already at- 
tracted attention of several Florida cit- 
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rus processing plants with available 
equipment adaptable to their manufac- 
ture. The two chemists primarily re- 
sponsible for their development were C. 
D. Atkins and E. L. Moore of the Florida 
Citrus Commission staff. 


CORRECTION: TOMATO OFFER- 
ING DATE 


The War Food Administration offering 
for sale on October 30 to original proces- 
sors, 35,851 cases of canned tomatoes 
gave November 4, 1944, as the date after 
which the tomatoes would be offered to 
all tomato canners. This was an error. 
The correct date is November 14. Those 
tomatoes are of the 1942 pack consisting 
of 34,569 cases packed 24 No. 2 cans to 
the case of 1,282 cases packed 24 No. 2% 
cans to the case. (See WFA offerings, 
page 22.) 


CERTAIN FOODS REMOVED 
FROM IMPORT CONTROL 


Transfer from the War Production 
Board to the War Food Administration 
of administrative functions and regula- 
tions in connection with the importation 
of certain foods was announced jointly 
November 8 by the two agencies. In 
line with the policy of the two agencies 
of easing controls as supply, shipping 
and other strategic considerations per- 
mit, removal of 38 food items and 15 
WPB items from import control was 
simultaneously announced. This action 
will be effective November 13, 1944. 
(Only some dried fruits and no canned 
foods were included in the list.) 


THE CANNING TRADE 


CALENDAR OF EVENTS 


NOVEMBER 13-14, 1944 — Annuai 
Meeting, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wis. 

NOVEMBER 16-17, 1944— Annuai 
Meeting, Indiana Canners Association, 
Claypool Hotel, Indianapolis, Ind. 

NOVEMBER 20-21, 1944— Annual] 
Meeting, Grocery Manufacturers of 
America, Waldorf-Astoria Hotel, New 
York, N. Y. 

NOVEMBER 22, 1944—Annual Meet- 
ing, Texas Canners Association, Casa de 
Palmas Hotel, McAllen, Tex. 

NOVEMBER 28, 1944—Meeting Board 
of Directors, National Canners Associa- 
tion, Washington, D. C. 

NOVEMBER 30-DECEMBER 1, 1944 


—Annual Meeting, Tri-State Packers 
Association, Claridge Hotel, Atlantic 
City, N. J. 


DECEMBER 5, 1944—Southern Cali, 
fornia Food Processors Association. 

DECEMBER 7-8, 1944—Annual Meet- 
ing, lowa-Nebraska Canners Association, 


Fort Des Moines Hotel, Des Moines, 
Iowa. 


DECEMBER 8, 1944—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


DECEMBER 9, 1944—Fall Meeting, 
Virginia Canners Association, Hotel 
Roanoke, Roanoke, Va. 

DECEMBER 12, 1944—Annual Meet- 
ing, Maine Canners Association, East- 
land Hotel, Portland, Maine. 


DECEMBER 12-13, 1944 — Annual 
Meeting, Ohio Canners_ Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 


DECEMBER 14, 1944—Annual Meet- 
ing, Minnesota Canners. Association, 
Radisson: Hote!, Minneapolis, Minn. 


DECEMBER 14-15, 1944—Fifty-ninth 


' Annual Meeting, Association of New 


York State Canners, Inc., Hotel Statler, 
Buffalo, N. Y. 


JANUARY 3-5, 1945—Annual Me:t- 


ing, Northwest Canners Association, 
Hotel Multnomah, Portland, Ore. 


JANUARY 22-24, 1945—Annual Meet- 
ing, National-American Wholesale G-o- 
cers Association, Drake Hotel, Chica ’o, 
Illinois. 


FEBRUARY 4, 1945—Annual Proc:s- 
sors Conference, Chicago, II. 

FEBRUARY 5, 1945— (Tentati.e) 
Annual Meeting, National Pickle Pa k- 


ers Association, LaSalle Hotel, Chica 0, 
Til. 


FEBRUARY 6, 1945—Annual 
ing, National Dehydrators Associati 
Sherman Hotel, Chicago, Ill. 


FEBRUARY 7, 1945—Annual Mi: 
ing, Canning Machinery & Supp es 
Association, Stevens Hotel, Chicago, ‘Il. 


MARCH 5, 1945—(Tentative) Ann ial 
Meeting, National Food Brokers A:s0- 
ciation, Chicago, IIl. 
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HULLING 

EQUIPMENT 


NO BOTTLE-NECKS 


For many years we have been 


co-operating with the Pea and with 

Lima Bean Canners, furnishing 

efficient hulling equipment to a BURT on the job 
meet the needs of today and an- 

ticipating the needs oftomorrow. solve your manpower and 


production problems 


Now another ‘‘tomorrow”’ has with— 
arrived. Its needs are pressing. 


§ Thesuccess with which theCan- 

a ning Industry is meeting these 

3 needs is proof enough that our 
yesterday’s preparation was and 


oe to be of much CASE PACKERS 
and LABELERS 


Write today for ccmplete 
details 


“Established 1880 orporated 1924 


PRREEN PEA HULLING SPECIALISTS 


MACHINE COMPANY. 
BALTIMORE, MARYLAND” 
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MICHIGAN CANNERS 
HOLD SUCCESSFUL MEETING 


About 180 canners and supplymen 
gathered at the Pantland Hotel, Grand 
Rapids, November 2 and 3 for the meet- 
ing of the Michigan Canners Association. 


Following the Association’s usual cus- 
tom, the first day, November 2, was given 
up to a get-together during the afternoon 
and that evening the Supplymen were 
hosts at a buffet luncheon. 

The opening meeting of the Associa- 
tion got under way at 9:30 A.M. on the 
morning of the 3rd, when a short busi- 
ness meeting was held, minutes of the 
preceding meeting read and the Treas- 
urer’s report approved. 

Carlos Campbell, from National Can- 
ners Association, spoke principally on the 
canners’ problems for next year- with the 
idea of securing the Association’s re- 
actions on'procedure for presentation to 
the Planning Committee, which met in 
Washington on Saturday, preparatory 
to the National Canners Association 
Board of Directors Meeting, which will 
be held at Washington the last three days 
of this month. Mr. Campbell’s talk was 
in keeping with the problems of the can- 
ning industry and he promised that the 
National Association would do all pos- 
sible to remedy some of the difficulties 
which occurred this past season. He was 
enthusiastically received. 

E. A. Meyer, Chief of the Fruit and 
Vegetable Branch of WFA, spoke mainly 
of the subsidy and rationing programs. 
He briefly outlined the necessity for pro- 


duction of canned foods necessary for 
the armed forces, and of the tremendous 
amount which will be needed if and when 
we invade China. He gave no idea of 
what the 1945 program would be except 
to say that from every indication the 
needs will be heavy. 

After the luncheon held at 12:30, H. 
C. Hodgkins, refrigeration engineer, 
spoke of the position of the frozen foods 
industry in the immediate post-war era. 
In his opinion the frozen foods industry 
will not offer as serious competition to 
canned foods as it will to the fresh vege- 
table industry. He outlined many of the 
pitfalls in the frozen food field and the 
necessity for knowledge of soil types for 
the successful growing of suitable crops 
for freezing. 


THE ELECTION 

All officers of the Association were 
unanimously re-elected. These are, 
Robert A. Payne, Eau Claire Packing 
Company, Eau Claire, President; Wil- 
liam Kinnaird, Northern Processing 
Company, Traverse City, Vice-President; 
Leo F. Kimmel, Paw Paw Canning Com- 
pany, Paw Paw, Secretary-Treasurer. 

Interesting talks were given by Pro- 
fessors V. B. Gardner and Roy E. Mar- 
shall, both of Michigan State College. 

Before adjournment it was unani- 
mously agreed that the Spring meeting 
would be held at Traverse City at a date 
to be later announced. That meeting is 
usually held the first week in June. 


AM. STORES DENY OPA CHARGES 


Denying sensational OPA charges in- 
volving alleged violations of meat ration 
point regulations on a wholesale scale, 
William Park, president of American 
Stores Co., eastern chain with head- 
quarters in Philadelphia, has issued the 
following statement: 


“We are amazed at this action of the 
OPA, in view of the fact that a meeting 
was arranged with OPA officials to go 
over the entire matter. The company 
emphatically denies the charges as made 
by OPA. 


“It has always been the policy of the 
American Stores Co. to obey implicitly 
all rules and regulations as they are 
issued by the Government. The company 
has repeatedly instructed all its sales 
people to sell all merchandise according 
to grade and at OPA price ceilings or 
less, and at point values fixed by the 
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OPA, and it has never been the practice 
of the company to up-grade meats. 


“A large part of the alleged shortage 
of red ration points is due to the failure 
of the Government to allow reasonable 
credits which should have been granted 
long ago according to the regulations. 
We feel, at the time of the hearing (on 
injunction suits) we will be able to ex- 
plain satisfactorily to the court the 
balance of the alleged shortage.” 


The OPA has filed two injunction suits 
against American Stores in Federal 
Court, in connection with the charges, 
which involve upgrading and violation of 
price ceilings and ration stamp regula- 
tions. 


The company operates one of the coun- 
try’s largest food chains, with 2,099 
stores in seven States, with 60 per cent 
of its retail units operating in Pennsyl- 
vania. 


THE CANNING TRADE 


FTC CITES JOBBERS 


Utah Wholesale Grocery, Symns-Utah 
Grocer Co., and Zion’s Wholesale Gro- 
cery, all of Salt Lake City, and John 
Snowcroft & Sons Co., Ogden, Utah, have 
been ordered by the Federal Trade Com- 
mission to cease and desist from engag- 
ing in or continuing a conspiracy to re- 
strain trade and create a monopoly in 
the interstate sale of their products. 


The affected jobbers operate in Utah, 
southern Idaho, southeastern Wyoming, 
and western Nevada, and, according to 
the FTC, are credited with doing about 
90% of the wholesale grocery business in 
that territory. 


“Prior to June, 1940,” the Commission 
found, “the respondents entered into con- 
spiracies among themselves and with 
others to create and maintain a monopoly 
in the wholesale grocery business:in the 
territory named, and in carrying out 
their agreements have undertaken to 
drive out competition and to forestall 
potential competition. 


“Practices which the respondents were 
found to have engaged in pursuant to 
agreement, and which are prohibited by 
the Commission’s order,” the FTC an- 
nouncement added, “are (1) boycotting 
or threatening to boycott manufacturers 
or jobbers for selling merchandise to any 
of the respondents’ competitors or poten- 
tial competitors; (2) through threats and 
coercion, causing manufacturers or job- 
bers who have sold merchandise to the 
respondents’ competitors to divert ship- 
ments of such merchandise to persons 
other than the purchasers; and (3) re- 
ducing prices on such merchandise as is 
bought and sold by both the respondents 
and their competitors with the purpose 
or effect of causing such competitors to 
sustain a loss. 


“The Commission also directed the 
respondents to cease and desist from en- 
gaging in any practice substantially sim- 
ilar to those prohibited by the order with 
the purpose or effect of restraining or 
preventing competition in the purchase 
or sale of merchandise in the trade ter- 
ritory in which they operate.” 


COLONEL DEWEY HONORED 


Colonel Bradley Dewey, President of 
the Dewey & Almy Chemical Comp: ny 
and former Rubber Director, received ‘he 
Chemical Industries Medal from ‘he 
American Section of the Society of 
Chemical Industries on November 10 ‘or 
valuable application of chemical reses ‘ch 
to industry. 


“FIRST FACTS” 


First Machinery Corporation, * ew 
York City, has issued its Winter 194-45 
Number of “First Facts,” that illustr:tes 
and lists all the various items of can: ing 
equipment they are in position to sup ly. 
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PEA ADJUSTMENT- 


AYARS Latest 10 Station 
New Perfection 


PEA, BEAN & 
CORN FILLER 


Has TWO seperate Briners over funnels, dis- 
a pensing HALF of the brine BEFORE the 
: peas and the BALANCE on top of the peas. 


REVOLVING HOPPER 


Having TEN Pockets, the brine has ample 
time to soak in the peas before leaving the 
funnels. This materially increases speed. 


FOR FILLING: 
PEAS, BAKED BEANS, 
LIMA BEANS, 
RED KIDNEY BEANS, 
WHOLE GRAIN CORN, 
HOMINY, 
DICED BEETS, 
DICED CARROTS, Ete. 


New Design for High Speed. 
Large Revolving Hopper. 


We also make a 5 pocket Pea and Bean Filler. 


ARTISTIC 


WITH ADDED 
WHITE STAR 
for 
CONTINUED 
EXCELLENCE 


PHILLIPS PACKING CO., INC. 


Peace-Time Packers of 59 Varieties 
of Phillips Delicious Canned Foods 


CAMBRIDGE, MARYLAND 


Va 
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RETURNING TO AN OLD SUBJECT 


Caused by new light on Grade Labeling—Unmistakable trends seen among distributors and 


consumers—By BETTER PROFITS. 


Several times I have determined never 
again to write about grade labeling. Each 
time I have broken these resolutions I 
have only done so because of new lights 
on the subject that seemed to me to be 
of sufficient importance to warrant their 
introduction to our many readers. Such 
an event happened yesterday. Two of 
them in fact. In the afternoon the wife 
overheard a lady in a super market ask- 
ing for a can of “Grade A Peas,” and 
duly reported the fact, The worm has 
certainly turned when housewives know 
enough about this highly controversial 
subject to demand “Grade A” this and 
“Grade B” that and so on. The other 
happening was our receipt from U. S. 
Inspected Foods Educational Service of 
an attractive folder in three colors and 
four recipes suitable for inclusion in the 
family recipe file. 

It’s all well enough for any and every 
canner to hold off from U. S. Government 
inspection, grading, and labeling, as long 
as they wish, in protection of their in- 
herent rights to define the grades of 
their goods, and then sell to the public 
on the idea that for their use they are 
ideal, none better and all that. But a 
new day is sure to dawn sooner or later. 
If housewives in any considerable num- 
ber are asking for “Grade A” canned 
foods the attitude of larger canners to- 
ward this inspection and labeling service 
is due to undergo a great change. A 
friend of mine on a strict diet of re- 
stricted foods (on account of his affliction 
of stomach ulcers) was relating the de- 
tails of his diet to me yesterday. He 
mentioned a well known brand of figs, 
not Government labeled after inspection, 
and said: “They weren’t so hot!” But 
he immediately did say, “By accident I 
bought another jar of so and so’s figs. 
They were labeled Grade A and were 
much better.” My inquiry here is; has 
grade labeling made a friend and con- 
vert in him? You bet it has, and one 
that will not be fooled much longer. 


IT IS SPREADING 


Among’ several salesmen of a leading 
wholesale grocer last week I heard one 
ask: “Aren’t we going to have any of 
that ‘Grade A’ tomato juice this year? 
The trade are asking for it!” <A tribute 
to the grade A quality no doubt, but paid 
unconsciously as the inquirer never heard 
of this great controversy still not quelled 
in the minds of many conscientious can- 
ners, and not liable to be as long as the 
Educational Servic2 continues to func- 
tion. 

This booklet I have mentioned is well 
gotten up and will send more and more 
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housewives to the store looking for 
canned foods packed under the grade 
labeling inspection service, or I miss my 
guess very badly. 


The title page asks: “Do you know the 
A BC of buying U.S. Grades for Canned 
Fruits and Vegetables?” The top and 
bottom of the folder are folded in. Raise 
the top fold and you read at the top of 
the first page: “A” is for “Excellent,” at 
the top of the second page, “B” is for 
Good,” at the top of page three “C” is 
for Fair.” Returing to page one under 
the “A” is for Excellent caption, we 
read: “In appearance and flavor—for 
they are carefully selected for size and 
symmetry—with the best degree of ripe- 
ness, maturity and color—refliecting top 
flavor. They are as free from defects as 
is mechanically and humanly possible.” 
The shield is shown enclosing the grade 
A fancy designation. Now comes the 
important part of the folder, or one of 
the important parts at least. “Use for 
special, where wholeness or shape, color 
or flavor are of most importance, such as 
—grapefruit juice cocktail, peach refrig- 
erator cake or whole broiled tomatoes.” 


On the second page under the before 
mentioned caption as to U.S. Grade B, 
we read further: “Almost but not quite 
as perfect as A—but ona basis of color, 
uniformity of size, maturity, absence of 
defects and character the product is fine. 
This average grade could probably pass 
for the best except to a trained grading 
inspector.” Then comes the grade B 
shield and “Use for everyday where per- 
fection of shape and color is not so im- 
portant but flavor and nutrition is, for 
average use, such as—scalloped tomatoes 
or peach upside down cake.” 


On the third page, under the “C is for 
“fair” we have this message: “Fruits may 
not be so highly colored, not as uniform 
in shape—though mature they may vary 
in ripeness. Vegetables may be devel- 
oped but not hard—fairly uniform in 
color and size—possibly a few defects. 
Both possess a true flavor.” We then 
note the Grade C shield and “Use for 
thrift where pieces or pulp are used or 
in combination with other foods, such as 
cream of tomato soup, peach-prune pie, 
or grapefruit and pineapple juice punch.” 


Right here let me tell you what the 
folder in top of the leaflet says: “Once 
you have decided on the use of a canned 
fruit or vegetable the A, B, or C on the 
label tells you the quality or grade best 
suited to your use. These grades are 
practically the same nutritionally. The 
difference in grades represents steps in 
market values set up in U.S. Standards. 
Clearness of liquid, color, absence of de- 
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fects and tenderness decide the vege‘able 
grace. Character, color, uniformity of 
size and symmetry and absence of defects 
are factors in the final grade of fruits. 
All factors have a direct bearing on 
flavor.” 

The bottom fold has two messages and 
in the center shows the Government 
shield with the well known caption: 
“Packed under continuous inspection of 
the U.S. Department of Agriculture.” 
The first message reads: “Any canner 
or distributor may grade label his fruits 
and vegetables A, B, or C, or Fancy, 
Choice or Standard —if Government 
standards are followed. But only those 
canners operating under continuous fac- 
tory inspection may grade label his fruits 
and vegetables U.S. Grade A, U.S. Grade 
B, U.S. Grade C.” 
pages pertinent questions that might ke 
asked by consumers are answered. Q. 
“Do U.S. Grades cost more?” The answer 
“No. The cost is negligible. About 
3/100 of a cent per can. The canner 
pays the cost of the U.S. Continuous In- 
spection.” Q. “Why should two grade 
B’s have different prices?” A. “There 
may be differences in syrup, variety and 
locality .grown; or different recipe in- 
gredients used. Transportation enters 
in, too.” 

The next question answered is so im- 
portant we’ll make a new paragraph. I'll 
say it’s important because of the wide- 
spread comment that U.S. Grede labeling 
will displace brands. QUESTION: “Will 
grades replace brands?” ANSWER: 
“Why should they, Grades augment 
brands by telling which (class) of that 
brand answers your individu] nee:.” 
And every canner ought to read and re- 
member the last question and enswer. 
QUESTION: Isn’t description cn a label 
enough? ANSWER: “Description pyo- 
vides selection information such as, ¢:n- 
tainer size, weight, and servings, most 
of which is already required by low. 
Grade tells the quality of contents ‘le- 
scribed. Both are essential along w th 
information as to use and care.” 

Over sixty-five labels are listed a: a 
part of those available under this U S. 
Continuous Grading and Labeling fa. il- 
ity. Consumers in growing numbers ° “e 
looking for the protection afforded th ‘ir 
pocketbooks by this service. Cann rs 
using it are increasing sales and gain »g 
prestige by its use. When the sales °9- 
ing gets tough, when you went an _ n- 
disputable argument for a jobber es to 
why he should buy your goods and _ ot 
those of some competitor. think over le 
possibilities for you in the labeling » :r- 
vice. Your future sales and profits ° ill 
increase as you adopt it! 
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Master 
CRAFTSMEN 


Master craftsmen, using the most advanced fabricating * 
methods with new wartime engineering “KNOW-HOW”, 

are ready to build BETTER Corrosion Resisting process and 
storage equipment. Priorities are eased—we'll help you 
qualify. Would you like a copy of our Catalog for reference? 


METAL PRODUCTS CO., INC. 
419 Pine St., Phillipsburg, Penna. 


LEE BUILDS STANDARD OR UNUSUAL = 
PROCESSING EQUIPMENT FOR EVERY INDUSTRY 


ROD 
SPLIT 


and 


SKIN 
REMOVER «4 WASHER 


for really removing all splits and skins from peas and 
beans, this ‘‘after blanch washer” is in a class by itself. 
It actually makes the pack prettier . . . and of course, 
more salable. Strongparallel brass rods form the sieve. 
Inside is a water pipe, with our new spray nozzles that 
assure a thorough wash. It works equally well on peas 
stringbeans or lima beans. 


Ask for Details. 


THE SINCLAIR-SCOTT CO. 
“The Original Grader House’”’ 
BALTIMORE MARYLAND 


Write for this Bulletin offering 
FREE Posters, Notices, etc. 


To remind employees of the steps 

taken in your plant to avoid fire,to 
caution them against careless acts 
that start fires, Lansing B.Warner, 
Inc.,is offering a series of posters, 
notices, etc., for posting in con- 
spicuous places around your plant. These are available 
free of charge, without any strings attached ... except 
the hope that they will be used constructively. 

Write today for Bulletin picturing these posters and 
containing comprehensive information on the use, 
posting and value of these notices. Address all inquiries 
to Engineering Department, Room No. 1449A. 


_ SPECIALIZED INSURANCE 
SERVICE 

FOOD PROGESSING 

ENDUS TRY 

DEPENDABLE AND ECONOMICAL 
FOR 36 YEARS 
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ATTRACTIVELY DESIGNED 


GAMSE BUILDING. BALTIMORE,MD. 


Gamse LITHOGRAPHING Co. INC. 
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THE 


CANNED 


FOODS 


MARKETS 


WEEKLY REVIEW 


The Market As It Is, and How It Might Very 
Well Be in All the Future 


REPETITION—Writing a “review” 
of the canned foods market for the 
week is merely to repeat what has 
been said over and over again dur- 
ing the past few months or longer: 
consumer demand is forcing the 
distributors to ever harder and 
harder efforts to induce canners to 
ship them more goods; and the can- 
ners have to answer that they have 
no more goods to ship. In days of 
old that might have been taken as 
a “market stall,” an effort to force 
higher prices out of the buyers, but 
that has no bearing today in the 
face of ceilings. There are no 
“wise” buyers today, to 
wangle out of unsuspecting sellers 
better bargains than their competi- 
tors. That in itself is the greatest 
testimony to the plan to hold the 
line against inflationary prices, or 
a run-away market. Of course that 
makes some men angry, as they 
would prefer to get all the market 
can bear and let the future take 
care of itself; but experience has 
taught the danger and suffering 
that invariably flows from such ac- 
tion. If we can but go through to 
the end of this war without the sort 
of inflation we had in the first 
world war we will avoid the hor- 
rible deflation which we suffered at 
that time. It is an old adage that 
what goes up must come down, but 
this does not say anything about 
the abrupt bump that going down 
causes. Look about the world and 
see what is happening in many 
countries where inflation is afflict- 
ing them: in Greece, horribly af- 
flicted by her enemies and reduced 
to beggary, now having to try to 
bring back to some sort of nor- 
malcy a currency that has gone 
hog-wild; a million dollars for a 
dollar; a loaf of bread costing the 
equivalent of a full year’s wages in 
normal times. These are not im- 
aginary situations, they are in ac- 
tual existence; and they can hap- 
pen here, if we were foolish enough 
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to grab at the bait of high prices, 
and the devil take the hindmost. 


Our markets are moving along 
on an even keel, with no undue ad- 
vances (going up) and we are 
therefore in no danger of a sudden 
drop or coming down. That means 
solid trading, and every assurance 
that it will continue on, with some 
profit to the handlers, even if not 
the size they might like. 

The release of the Government 
“reserve takes” amounting to from 
4,000,000 to 6,000,000 cases of 
canned foods, shows the capacity 
of the market to absorb all offer- 
ings—its cleaned out condition, in 
other words. The buyers are driv- 
ing hard to get a share of these re- 
leases, but in fact this addition to 
the market supply has not nearly 
affected the market as much as the 
very much fewer amounts of goods 
released by the Government from 
the stocks it had taken in. At least 
the tremor of fears expressed over 
these latter releases seemed worse 
than ever, but we never did believe 
this was genuine. Yet there was 
no reason to try to rig the market, 
as we have shown above. It is just 
one of those things! For the in- 
dustry the return of some goods 
from the ’42 and ’43 packs ought to 
give it more pause; for “there must 
be reason.” 


PACKS — Figures for the 1944 
packs are beginning to come out, 
the pea packs were announced last 
week, and matched most thinking 
on it, about 10% below the ’43 
packs. Many who have not as yet 
brought their market thinking up 
to date, believe that there must be 
many canned peas yet to be sold, 
just as they said last year, but 
when they went out to find the peas 
they came back empty handed. And 
so it is this year. Of course some 
far sighted canners aim to take 
care of their regular customers 
over the year until the next pack— 
the only sane method of merchan- 
dising—and they have set aside 
some peas for that purpose, with 
the understanding that their cus- 
tomers will take them in regular, 
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set amounts. In such cases these 
goods are all “spoken for,” or al- 
loted as is usually said. Doubtless 
a lot of them are paid for, and the 
canners merely holding for the con- 
venience of the buyer. They are 
not at liberty,.and there is no use 
anyone else trying to pry the can- 
ner loose from them. 


And not just with canned peas; 
it must be so with all items among 
some canners. Canners are becom- 
ing educated on this matter of tak- 
ing care of their good customers, 
not just with a gob of goods at the 
end of the packing season, but with 
the determination to protect their 
brand in the hands of the distribu- 
tors continually; never to let any 
retailer run out of goods, if at all 
possible to prevent it. That is the 
way to build good-will, to build up 
business. The Lord help the poor 
canner who has to find a new buyer 
each year, or who sells out his 
birth-right by selling his pack for 
jobbers’ label. The war is teach- 
ing a lot of good merchandising 
sense to many canners; and it will 
not hurt the legitimate distributor 
who knows he is in a false position 
when any customers think that he 
is the packer, or canner of those 
goods. : He is a distributor, and 
glories in the credit as such; and 
he is not the producer. This sanity 
is coming back into the market, 
too. We do not blame the distrib- 
utor for taking the fine goods of 
the canner, and putting his own 
label on them and thereby getting 
full credit for the fine packing, if 
the canner is foolish enough to ‘et 
him do it. So there is no one to 
blame for this condition but the 
canner himself. And there is no 
other one who can correct it but ‘he 
canner. The war conditions and 
the excessive demand afford him 
that opportunity, and a lot of ¢:n- 


ners are grabbing at it. Mire [ 


power to them. Dr. Wiley wanied | : 


to compel this by law, but ‘he 
powers against him were too gre.t. 
It is right, and therefore it will, 
ultimately, prevail. Why not now? 

That is a very real condition in 
the canned foods market, and no 
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A COMPLETE COURSE IN CANNING 


Sixth edition, revised 1936 
The Industry's Cook Book for over 30 years 


| FOR MANAGERS, 


360 pages of proved pro- 
q SUPERINTENDENTS, cedure and formulae for 
4 BROKERS everything ‘‘Canable”. 
4 AND BUYERS 


“| would not take $1,000.00 for my 
copy IF | could not get another.” 


Size 6x9, 360 Pages Beautifully Bound. 


4 Stamped in Gold. —a famous processor. 
a All the newest times and temperatures . . . Used by Food Processors to check times, 
All the newest and latest products temperatures and RIGHT procedure 

¢ Fruits e Vegetables « Meats « Milk by Distributors to KNOW canned foods 

Soups Preserves Pickles Condiments by Home Economists to TEACH the subject of 
q Juices e Butters e Dry Packs (soaked) food preservation. 

i Dog Foods and Specialties in minute detail, 

e with full instructions from the growing through For sale by all supply houses and dealers 
Z to the warehouse. | . . . ordirect. Price $10. postpaid. 


Published and Copyrighted By 
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Since 1878—The Canned Foods Authority 


BALTIMORE 2, 20 South Gay Street, MARYLAND 
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better time than the present to talk 
about it. Here is an axiom: If a 
man protects not his own good 
name (as it appears on the label) 
by whom will it be protected? 


NEW YORK MARKET 


Normally Buyers Would Be Trying to Hold 
Down Inventories to Make Good Showing at 
Year’s End—Just the Reverse Now—Sold 
Up Condition Makes Very Quiet Market— 
Tomato Rumors—Shortage of Fancy Beans 
—Canners Have Only Pledged Stocks in All 
Lines—Apples and Applesauce Moving— 
What Consumers May Expect in 
Canned Fruits 


By “New York Stater” 


New York, November 10, 1944 


THE SITUATION—While the early- 
week holiday interrupted the 
week’s activity, the general situa- 
tion was without appreciable 
change. Insistent demand for the 
overall list of canned foods is still 
evident, with demand exceeding of- 
ferings throughout the list. Re- 
lease of the Government contin- 
gency reserves of all vegetables ex- 
cept peas, asparagus, pumpkin, and 
squash has improved the delivery 
position of canners only slightly, 
insofar as their civilian trade is 
concerned, but any increase in de- 
liveries is appreciated under cur- 
rent shortage conditions. 


THE OUTLOOK—Normally at this 
season of the year distributors 
would be well covered by new pack 
deliveries, and would be virtually 
out of the market for the balance 
of the year, awaiting year-end in- 
ventories and the opportunity to 
pick up the clearance offerings 
generally made by canners at this 
season of the year. The present 
situation is far from normal, how- 
ever, and any canner with any un- 
sold surplus on hand would find 
this situation corrected forthwith 
if he made known the facts. Far 
from resting on current inven- 
tories, wholesale grocers, chains, 
etc., are seeking continuous re- 
placements, and this situation will 
in all likelihood hold into the 1945 
canning season. 
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TOMATOES—Inquiry remains 
constant and active, but the market 
is extremely quiet, insofar as 
“trades” are concerned, as a result 
of the sold-up position of the mar- 
ket. Southern canners are reported 
carrying some canned tomatoes 
over into 1945—hence, limited of- 
ferings may develop from time to 
time. It appears certain at this 
early date, however, that the vol- 
ume of such offerings will continue 
to fall far short of trade require- 
ments. 


BEANS—Offerings of green 
stringless beans have been a little 
larger, and distributors are begin- 
ning to stock up in better fashion. 
At the moment, offerings consist 
largely of standards, with demand 
centering to a considerable extent 
on extra standards and fancy which 
are, of course, definitely short. 


CORN, PEAS—Aside from small 
“cleanup” sales, the market for 
these canned vegetables has shown 
little activity during the week. 
Canners in most instances have 
finished their supplemental] alloca- 
tions on these lines, aside from the 
few packers who are definitely 
withholding a percentage of 1944 
pack allocations for delivery during 
the first half of 1945. 


SPINACH—Warning from Wash- 
ington against canner planning for 
excessive production next year 
points a trend toward an easier 
supply position in spinach for the 
civilian markets. This relief will 
not come until next year, however. 
Meanwhile, there is a good inquiry 
reported for fall pack. 


BEETS—Buyers in the east have 
shown some interest in offerings of 
new pack beets from the North- 
west, following reports of short 
production in other areas. Can- 
ners have been booking business in 
limited volume on the basis of 1943 
ceilings. 


APPLE PRODUCTS—Limited ship- 
ments of new pack No. 10 apples 
are reported, and apple sauce has 
likewise been moving in moderate 
volume. It is too early as yet to 


judge just what the supply posi- 
tion will be on sauce for the civil- 
ian trade. 


Increasing interest is 
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reported in apple butter, with of- 
ferings fairly liberal. 


CALIFORNIA FRUITS—With the to- 
tal supply of 1944 pack fruits for 
consumers expected to be half or 
less of that required in a normal 
year, the scramble for California 
canned fruits remains unchecked. 
Trade estimates are that the civilian 
trade will get some 5,800,000 cases 
of apricots, 1,800,000 cases of fruit 
cocktail, 2,500,000 cases of cling 
peaches, and only about 30,000 
cases of Bartlett pears from this 
season’s production. While inquiry 
for fruits at resale holds up, offer- 
ings are slight—not even the offer 
to absorb a substantial part of the 
jobber mark-up brings out offer- 
ings. 


CITRUS—Reports on early citrus 
packing are mixed, but it is evident 
that many canners are not disposed 


to pack grapefruit juice from fruit | 


blown from the trees by the recent 
storm. Widespread reports in dis- 


tributing circles that the early © 


juice pack may be of inferior qual- 
ity may have something to do with 
canners’ unwillingness to operate 
extensively on the wind-blown 
fruit, as there is little incentive for 
packing standard or sub-standard 
juice. It must be remembered that 
while hurricane damage to the 


growing Florida citrus crop was © 
extensive—a record crop was in | 


prospect prior to the storm. Texas 
canners continue to accept a lim- 


ited volume of business for ship- ~ 


ment when ready, at canner’s ceil- 
ing. 


SALMON—Short deliveries on the 


more wanted grades of Alaska sil- 7 


mon have stimulated distribu/‘or 


interest in resales, but the mariet 77 


has witnessed little activity of t 1is 
nature. 


OTHER CANNED FISH — Shri:p 


demand continues active, with c: n- 
ners’ reports on pack progress Cis- 


couraging, and offerings lacki 
... Sardine situation shows lit ‘le 
change, with demand exceeding >f- 
ferings on both Maine and Calif \r- 
nia varieties. . Washingt: n- 
Oregon canners who packed cr. b- 
meat this season are reported to 
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have cleared their packs in that 
area, with none offering for ship- 
ments to other sections of the coun- 
try... . With the run of albacore 
tuna in the Pacific Northwest 
slumping off, canners’ offerings are 
again tightening up. Increased 
quantities canned during the tem- 
porary spurt in fishing operations 
have long since moved into distrib- 
uting and consuming channels. 


CALIFORNIA MARKET 


Rain Rings Down the Curtain on Most Can- 
ning Crops—Buyers Pressing—Contingency 
Reserves Released — Cling Peach Canners 
Had Their Troubles—Spinach Crop Helped 
—Pack Will Be Light—Pineapple Distribu- 
tion Figures-——Canners Have But Few Peas— 
Careful About Salmon Shipments—Sardines 
Doing Well—West Coast Notes 


Py “Berkeley” 


San Francisco, Nov. 10, 1944 


RAIN—The first week in Novem- 
ber brought rains to most of Cali- 
fornia, with snow in the High Si- 
erra, so winter may be regarded as 
here. Rainfall in the San Fran- 
cisco Bay area has now passed the 
53-inch mark for the season, or 
more than three times that of last 
season to a corresponding date. 
The packing of tomatoes has come 
largely to an end and growers in 
some districts are already remov- 
ing vines. Considerable damage 
has been done to late beans, but 
with clearing weather most of the 
crop should be harvested. Other- 
wise the storm should prove bene- 
‘cial to orchards and farms. 


URGENT BUYERS — The buying 
ressure on California processors 
cems to be increasing, rather than 
‘herwise, despite the announce- 
ents of many that they are com- 
tely sold up. Only a few months 
) many buyers were expressing 
‘ecided wariness, and were view- 
‘“ with alarm releases of small 
s of surplus canned fruits and 
vetables made by Federal agen- 
These same buyers are now 
ading for additional lots and are 
remely anxious to get anything 


‘at may be released by the Gov- 
vnment. 
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RELEASES — The trade here is 
showing much interest in an an- 
nouncement made by the Army 
Quartermaster Department to the 
effect that some contingency re- 
serves have been released, espe- 
cially in tomatoes. Three per cent 
of the contingency reserves of to- 
mato puree and paste have been re- 
leased and it has been announced 
that instead of buying 26 per cent 
of the specific reserve of paste but 
2214 per cent will be purchased. 
Six per cent of the reserve of to- 


mato juice has been released, along 
with 5 per cent of the catsup and 
4 per cent of the canned tomatoes. 
Likewise, 5 per cent of the reserve 
of canned carrots and beets have 
been released. Some of the to- 
mato items are especially wanted 
by the civilian trade, and all will 
find a ready market. Canned beets 
and carrots have been in good sup- 
ply right along, but these are not 
items that ever move in large 
quantities. 
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4937 USED 
ZOO 


ON 


CASES 


Nearly 200 million cases have been given a waterproof 
seal with Dewalco Case Cement #737 in the past year— 
pretty conclusive evidence that it is the right glue to do the 
job. The 10-in-1 ration, the J ration, the M ration, to 
name only a few of the important army food packages, have 
all been sealed with #737, the waterproof container seal- 
ing cement that was specifically developed to give solid fibre 
victory board cases a positive, waterproof seal. 


When, early in 1943, the Quartermaster Corps specified 
a waterproof adhesive for the sealing of solid fibre cases 
and stressed its urgency, our engineers and chemists work- 
ed day and night to perfect #737. Naturally, our ex- 
perience in manufacturing a complete line of adhesives for 
a quarter-century was an important background for this 
work. And when #737 had finally proved itself to us as 
a completely successful product, satisfying all the stringent 
requirements, it was necessary to devote all our production 
to ration packaging. Since then, hundreds of drums of 
#737 have been going out of ourfactory every month, and 
millions of overseas shipments have been positively sealed. 


Each step-up in our production of #737 during the 
past year has been instantly swallowed up by the enlarged 
demands of the ration program. However, we have at 
last succeeded in getting a little ahead of this program by 
completing a sizable expansion in our production facilities, 
and we now have some #737 available for a few more 
packers of essential overseas supplies. 


DEWEY and ALMY CHEMICAL COMPANY, Cambridge 40, Mass. 


CAMBRIDGE PLANT 
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HARD SEASON—The last canning 
season proved a trying one for 
cling peach canners, and quite a 
quantity of fruit was lost when so 
much of it ripened at the same time, 
but losses might e2sily have been 
much heavier but for the active 
cooperation of the California Can- 
ning Peach Association. Officials 
of this organization, headed by W. 
J. Edinger, manage:, aided in the 
enrollment of labur for the can- 
neries and likewise took active 
steps to divert fruit to dehydrators 
and frozen food plants, when it 
was seen that canners could not 
handle all offerings contracted for. 
Another important step taken was 
the organization of a force of field 
men whose duty it was to see that 
fruit was kept flowing to canneries 
that could handle it. When a me- 
chanical breakdown halted opera- 
tions in one plant, quick work lo- 
cated a plant almest two hundred 
miles away that could handle more 
fruit and peaches than would other- 
wise have gone to.waste were 
saved. The Association closed its 
membership list before fruit har- 
vesting began last season, but has 
lately opened it again. 


SPINACH—The recent rains have 
benefited fall spinach and work on 
the packing of this item will get 
under way shortly. The size of the 
pack will depend largely on the 
weather during the next few weeks. 
At best, the pack will not be a 
large one and a ready market 
seems in sight, with some business 
already placed at $1.66 for No. 
214s. 


PINEAPPLE—The California 
Packing Corporation, under date of 
November 1 advised its brokers 
that it was offering its first allot- 
ment of 1944 canned pineapple of 
Del Monte and featured brands for 
shipment prior to December 31. 
Regular buyers were advised to 
add the total number of full or 
regular cases, all grades and size 
containers, of canned pineapple 
confirmed by the main office during 
the period March 1, 1941, to Febru- 
ary 15, 1942. Against that quan- 
tity it is offering to book 1214 per 
cent in number of cases to consist of 
60 per cent No. 2 sliced, at $1.80 a 
dozen, and 40 per cent No. 2 
crushed at $1.65 a dozen. Accept- 
ance by the buyer of all or any part 
of the assortment must be received 
not later than November 15. 
Canned pineapple juice is not be- 
ing offered at this time, and it was 
announced that an additional allot- 
ment including both pineapple and 
juice is planned for a later date. 
The prices quoted are F.O.B. dock, 
Honolulu, T. H. Acceptances of 
the offer began pouring in immedi- 
ately following receipt by buyers. 


PEAS—Few peas seem available 
in this market but brokers suggest 
that some additional small lots may 
be showing up soon in the Pacific 
Northwest. California canners 
have been able to sell their packs 
without difficulty and efforts are 
being made by some to get an in- 
creased acreage. 


FISH—The canned fish situation 
remains tight, although packs of 
some varieties are improving in 
volume. Salmon inspection is mov- 


ing along slowly, with some can- 
ners declining to accept business 
until their entire packs are passed 
upon. The sardine pack continues 
to gain over last year’s figures, but 
the civilian trade is not getting 
much, as yet. The tuna pack is 
also making a better showing than 
a year ago, but while the Govern- 
ment is not requisitioning this it is 
buying a lot and grocers cannot 
begin to meet the demand. Prac- 
tically the entire catch of mackerel 
is being canned and more will be 
available than in 1943. 


WEST COAST NOTES 


BEAN HANDLERS—The California Bran 
Dealers Association, an old-established 
organization, met in annual meeting re- 
cently at San Francisco, when officers 
were chosen for the ensuing year. These 
are: William McCormick, Trinidad Bean 
& Elevator Co., president; S. D. Klein, 
Klein Bros., Stockton, vice-president; 
Henry Klein, Lompoc Produce & Real 
Estate Co., treasurer, and Miss Ruby B. 
May, secretary. 


OLIVER W. KAY, JR., for several years 
with the canned foods department of 
Parrott & Co., San Francisco, Calif., has 
joined the sales staff of Steinhardter & 
Nordlinger, who recently opened offices 
at 112 Market St. 


NEW PLANT—The Harold H. Clapp Co., 4 


specializing in baby foods, has awarded 
contracts for the erection of a canning 
plant at Campbell Ave. and Newhall St., 
San Jose, Calif. The cost of the plant is 
estimated at $165,000. 


NEW FREEZERS—The Western Frozen 
Foods Co., Inc., has been incorporated at 
Santa Cruz, Calif., with a capital stock 
of $1,000,000, by Sidney A. Cherniss and 
Elizabeth Neil. 


sOoLD — The New Palermo Olive Oil 
Company, Palermo, Calif., has been 
taken over by Tony Lima. 


Always Denendalle! 


OLD FAITHFUL BRAND 


SEED PEAS 


For Canning and Freezing 


GALLATIN VALLEY SEED CoO. 


BOZEMAN, MONTANA 
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GULF STATES MARKET 


Shrimp Production Down Again—But Can- 
ners Get More—Oysters Coming— 
Crab Catch Better 


By “Bayou” 
Mobile, Ala., Nov. 10, 1944 


SHRIMP—Reports from Louisi- 
ana, Mississippi, Alabama and 
Texas indicate that the total pro- 
duction of shrimp this past week 
from these areas was 14,940 bar- 
rels of shrimp, which is 4,206 bar- 
rels less than were produced the 
previous week, when a total of 
19,146 barrels were produced. 

The biggest drop in production 
was in Louisiana where 3,633 less 
barrels of shrimp were produced 
last week than the previous one or 
approximately a 25% drop in pro- 
duction. However, Louisiana pro- 
duces more shrimp than the bal- 
ance of the other three Gulf States 
put together and week before last 
Louisiana produced over twice as 
many shrimp as the other three 
Gulf States put together, therefore 
the drop of shrimp production in 
Louisiana is felt far more than the 
drop in production in the other 
three Gulf States put together. 

The canneries in Louisiana, Mis- 
and Alabama _ received 
2,583 less barrels of shrimp the 
past week than the previous one, 
which is little better than a 35% 
drop. 

The plants in Louisiana, Missis- 
sippi, Alabama, Texas and Georgia 
operating under the Seafood In- 
spection Service of the U. S. Food 
and Drug Administration reported 
that 28,992 standard cases of 
shrimp were canned during the 
week ending October 28, 1944, 
vhich is an increase of 4,408 stand- 
ird cases over the week ending 
October 21, 1944. 

The total of shrimp canned for 
oe season up to October 28, 1944, 

302,816 cases as against 318,169 

ses packed during the same per- 

| last year, or a drop of 15,353 

andard cases. 


°YSTERS—Six hundred and 
‘ateen more barrels of oysters 
“re produced the past week in 
lulsiana than the previous one, 
- lich is a small increase, but oy- 
cr production is at a low ebb in 


CANNING TRADE 


this section and the increase repre- 
sents about 9%. 

The drawback to oyster produc- 
tion at present is that shrimp are 
still being produced in sufficient 
quantities to warrant the bulk of 
the fishermen to stick to shrimp- 
ing. The fishermen in this section 
are both shrimpers and oystermen 
and not many devote all their time 
to seine and tramel net fishing, like 
in other localities where shrimping 
and oystering is not a profitable oc- 
cupation. 


The canning of oysters has not 
started in this section and will not 


until oysters are fatter and more of 
the oystermen knock off shrimping 
to go oystering. 

HARD CRABS—The production of 
hard crabs took a spurt in Louisi- 
ana the past week and 33,540 more 
pounds of crabs were produced 
there than the previous week or an 
increase of little better than 13%, 
but hard crab production dropped 
1,200 pounds in Biloxi, which was 
nearly a 40% drop, as Biloxi only 
produced 1,700 pounds of hard 
crabs the past week, against 254,- 
020 pounds produced in Louisiana 
the past week. 


A COMPLETE 
WAREHOUSE SERVICE 
We 
Specialize in 
Canned 
Foods 


Warehousing 


house or in 1 of our 5 metro- 
politan warehouses makes for 
orderly marketing, convenient 


handling and economical storage. 


Our 
ability to 
make loans 
and to supple- 
ment bank loans 
against your inven- 
tory of canned foods 


stored in your own ware- 
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WEA OFFERINGS 


TO ORIGINAL VENDORS 

PEAS—1942-1943 Packs 

American Stores Dairy Co., Fair Water, Wis. 
19,170 c/s 24/2’s, Ext. Std. Sweet, located 
Grand Rapids, Mich. 

Saukville Canning Co., Saukville, Wis. 18,720 e¢/s 
24/2’s, Std. Alaska; 7,020 c/s 24/2’s, Off 
Grade; 2,340 ec/s 6/10’s, Ext. Std. Alaska; 
located Grand Rapids, Mich. 

Seymour Canning Co., Seymour, Wis. 6,144 ¢/s 
24/2’s, Std. Sweet, located Grand Rapids, Mich. 

Mayville Canning Co., Mayville, Wis. 8,805 e¢/s 
24/2’s, Ext. Std. Alaska; 8,605 ¢/s 24/2’s, Std. 
Alaska ; located Detroit, Mich. 

Lakeside Packing Co., Manitowoc, Wis. 4,511 ¢/s 
24/2’s, Std. Alaska; 2,199 c/s 24/2’s, Off 
Grade; 2,337 c/s 24/2’s, Std. Sweet; located 
Detroit, Mich. 

Owen Canning Co., Owen, Wis. 3,259 e/s 24/2’s, 
Std. Alaska; 3,264 c/s 24/2’s, Std. Sweet; 
located East Liverpool, Ohio. 6,526 c/s 24/2’s, 
Std. Alaska; 8,692 c/s 24/2’s, Std. Sweet; 
located Grand Rapids, Mich. 

Stokely Bros. & Co., Inc., Indianapolis, Ind. 11,409 
c/s 24/2’s, Ext. Std. Sweet; 4,654 c/s 24/2’s, 
Std. Alaska; 2,325 c/s 24/2’s, Off Grade; lo- 
eated Detroit, Mich. 

J. B. Inderrieden Co., Rice Lake, Wis. 10,637 e¢/s 


24/2’s, Std. Alaska, located Detroit, Mich. 
J. B. Inderrieden Co., Barron, Wis. 17,046 ¢/s 
24/2’s, Std. Alaska ; 2,147 c/s 24/2’s, Ext. Std. 


Alaska; located Detroit, Mich. 

Chippewa Canning Co., Chippewa Falls, Wis. 
16,765 c/s 24/2’s, Ext. Std. Alaska, located 
Grand Rapids, Mich. 

Canned Foods, Ine., Waupun, Wis. 8,488 e¢/s 
24/2’s, Ext. Std. Alaska; 2,115 ¢/s 24/2’s, Std. 
Alaska ; located Grand Rapids, Mich. 

Cambria Canning Co., Cambria, Wis. 4,353 ¢/s 
6/10’s, Std. Sweet; located Grand Rapids, 
Mich. 

Cambria Canning Co., Fall River, Wis. 2.902 ¢/s 
6/10’s, Ext. Std. Sweet ; located Grand Rapids, 
Mich. 


A Better Hot Water Scalder 


@ Here is the last word in hot water scalders. 
Greater capacity. 
water and less steam. Control sensitive to one degree fluctuation 
maintains water at proper ee temperature. 
ess power for conveyor oper- 
ation. Easy to clean—conveyor can be lifted out of 
Perfect drainage easy opening 
doors at both ends of scalding 
compartment. 


Efficient. Positive control. 


city conveyor belt. | Requires 


tank with hoist. 


anism. 


@ One of many superior pro- 
duction units in the Langsen- 
kamp Line which is complete for 
tomato products and pumpkin, 
with other units for many other 
fruit and vegetable products. 


Consult this Reference Book of Better Canning Plant 


Equipment for Better Production Ideas. 


LANGSENKAMP 
EQUIPMENT 


Western Representative: KING SALES & ENGINEER- 
ING CO., SAN FRANCISCO, who carry stocks of 
replacement parts. 
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F. H. LANGSENKAMP CO., Indianapolis 4, Indiana 


Kuner-Empson Co., Brighton, Colo. 4,841 ¢/s 24/2’s, 
Ext. Std. Sweet; 3,945 c/s 24/2’s, Ung. Ext. 
Std. Sweet; 4,456 c/s 24/2’s, Std. Sweet; 300 
c/s 24/2’s, Off Grade Alaska; located Denver, 
Colo. 

Chilton Canning Co., Chilton, Wis. 2,430 c/s 24/2’s, 
Ext. Std. Sweet; 6,946 c/s 24/2’s, Ext. Std. 
Alaska; 4,631 ec/s 24/2’s, Off Grade Alaska; 
located Milwaukee, Wis. 

Skagit Valley Packing Corp., Mt. Vernon, Wash. 
5,790 c/s 24/2’s, Ext. Std. Sweet, located Ta- 
coma, Wash. 

Tigerton Foods, Tigerton, Wis. 2,207 e¢/s 24/2’s, 
Std. Alaska, located Milwaukee, Wis. 

Wisconsin Canning Co., Winneconne, Wis. 2,337 
e/s 24/2’s, Std. Alaska, located Grand Rapids, 
Mich. 

Fall River Canning Co., Fall River, Wis. 1,451 ¢/s 
24/2’s, Std. Alaska ; 2,902 c/s 6/10’s, Ext. Std. 
Sweet; located Grand Rapids, Mich. 

Poplar Canning Co., Poplar, Wis. 1,539 e/s 24/2’s, 
Std. Alaska; located Grand Rapids, Mich. 
Lake Shore Canning Co., Cleveland, Wis. 97 e¢/s 

24/2’s, Ext. Std. Sweet ; located Detroit, Mich. 

Pleasant Grove Canning Co., Pleasant Grove, Utah. 
2,229 c/s 24/2’s, Ext. Std. Sweet; 4,423 ¢/s 
24/2’s, Ext. Std. Sweet; 2,152 c/s 24/2’s, Off 
Grade Sweet; located Horton, Kans. 

Minnesota Valley Canning Co., LeSueur, Minn. 
517 ¢/s 6/10’s, Std. Alaska; located Toledo, 
Ohio. 

Central Wisconsin Canneries, Inc., Beaver Dam, 
Wis. 4,528 c/s 24/2’s, Std. Sweet; 2,414 e/s 
24/2’s, Std. Alaska ; located West Newton, Pa. 

Central Wisconsin Cannerics, Inc., Ripon, Wis. 
9,984 e/s 24/2’s, Std. Alaska, located West 
Newton, Pa. 

Central Wisconsin Canneries, Inc., Rosendale, Wis. 
1,169 c/s 24/2’s Std. Alaska, located West 
Newton, Pa. 

Columbus Foods Corp., Columbus, Wis. 2140 e/s 
24/2’s, Std. Alaska; located Cincinnati, Ohio. 

Earl Danice, Deltaville, Va. 1,400 e¢/s 24/2’s, Std. 
Alaska ; located Richmond, Va. 

Eddington Canning Co., Springville, Utah. 2,152 
c/s 24/2’s, Std. Alaska, located Horton, Kans. 


Fuhremann Canning Co., Appleton, Wis. 6,123 «/s 
24/2’s, Std. Alaska; located Cincinnati, Ob io, 

Geneva Preserving Co., Geneva, N. Y. 3,869 o/s 
6/10’s, Ung. Std. Sweet ; 3,668 c/s 6/10’s, Ext, 
Std. Sweet ; located New York City. 

Rocky Mountain Packing Corp., Ephraim, Ut:h, 
3,318 c/s 6/10’s, Ext. Std. Sweet; 3,318 o/s 
6/10’s, Std. Sweet; located Kansas City, Mo 

Sunrich Canneries, Ironridge, Wis. 4,662 ¢/s 24/2’s, 
Ext. Std. Sweet ; 1,558 c/s 24/2’s, Std. Alaska; 
located East Liverpool, Ohio. 

Silver Creek Canning Co., Ripon, Wis. 18,192 c/s 
24/2’s, Std. Sweet; 2,274 c/s 24/2’s, Ext. Std. 
Sweet; located St. Louis, Mo. 

Offers received to November 15. Further infor- 
mation from Fenton Albright, Procurement and 
Price Support Branch, WFA, Washington 25, 
D. C. Phone Republic 4142. 


TOMATOES—1942 Pack. 

Carrolton Canning Co., Carrolton, Ky. 1,282 ¢/s 
24/214’s, Sub-Standard, located Lynchburg, Va. 

E. M. Johnson Canning Co., Elkins, Ark. 2,153 ¢/s 
24/2’s, Standard C, located St. Louis, Mo. 
R. E. McMahon, Ine., Seymour, Mo. 1,700 ¢/s 
24/2's, Standard C, located St. Louis, Mo. 
Schooler-Shannon Packing Co., Waverly, Mo. 1,750 
c/s 24/2’s, Ext. Std. B, located St. Louis, Mo. 

Stratford Packing Co., Inc., Montross, Va. 10,000 
c/s 24/2’s, Sab-Standard, located Baltimore, 
Md. 

Zack Canning Co., Zack, Ark. 1,725 e¢/s 24/2’s, 
Sub-Standard, located St. Louis, Mo. 

R. E. McMahon, Inec., Seymour, Mo. 3,243 ¢/s 
24/2’s, Sub-Standard, located St. Louis, Mo. 

Philips Packing Co., Ine., Cambridge, Md. 13,998 
c/s 24/2’s, Suab-Standard, located Baltimore, 
Md. 

Offers received to November 14. 


TOMATOES—1942 Pack 

Preston Canning Co., Preston, Md. 4,714 e/s 24/2’s, 
Sub-Standard, located Preston, Md. 

Kent Packing Co., Rock Hall, Md. 4,802 e¢/s 24/2’s, 
Sub-Standard, located Preston, Md. 

H. B. Wright & Son, Preston, Md. 12,600 ¢/s 
24/2’s, Sub-Standard, located Preston, Md. 

Offers received to November 17. 


Economical. 
Requires less 


Greater capa- 


Rugged mech- 


Patented 


Write for Catalogue and further particulars 


MORRAL BROTHERS, Morral, Ohic 


MORRAL CORN HUSKER 
Either Single or Double 


MORRAL CORN CUTTER 
Either Single or Double Cut 


MORRAL COMBINATION 
CORN CUTTER 
for Whole Grain or Cream Style Corn 


MORRAL LABELING MACHINE 
and other machinery 


KEEP 


THE CANNING TRADE 


Breeders and Growers of Seed Peas and Beans 


BUYING WAR 


is outstanding. It is obtained 
not by chance but by plan. 


WASHBURN-WILSON SEED CO. 
MOSCOW, IDAHO 


BONDS 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
"4 equipment. It’s the opportunity for you to turn it into cash 
a while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
> yesults from an Ad. on this “Wanted and For Sale” page. The 
‘- rates, per insertion—Straight reading, no display—one to three 
"times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
~~ count initials, numbers, etc., as words. Short line counts as a 
> full line. Use a box number instead of your name, if you like. 
~ Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE — MACHINERY 


me “CONSOLIDATED,” serving American Industry for Over 
~ 25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
-- tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


FIRST CALL ON FIRST for FOOD EQUIPMENT—Kettles, 

Tanks, all sizes in Stainless Steel, Alum., Copper, etc. Pressure 

Cookers and Retorts; Langsenkamp type Pulper; Mixers for 

powders, liquids, etc.; Labelers, semi or fully auto.; Filling, 

-— Packaging Equipment; Pulverizers; Grinders; Crushers; Filters; 

"» Presses; Colloid Mills; Cookers; Extractors; Conveyor. Surplus 

"> Equipment Purchased. First Machinery Corp., E. River Drive 
and E. 9th St., New York 9, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
"> either new or rebuilt machinery. Copy of our new No. 700 
3 catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Eight single head “Tuc”? Corn Huskers in good 
‘ condition; used during 1944 season. These Huskers have run 
a only 737 hours. Will sell singly. Geo. W. McComas & Co., 
Monrovia, Md. 


4 TRUCK AND WAREHOUSE SCALES—Vibrating Screens 
et for handling canning wastes, cleaning, sizing, and all screening 
bs operations. Coal Crushers, Portable Stackers. Immediate de- 
a ‘livery. Lowest prices. Bonded Seale Co., 11 Bellview, Colum- 
us 7, Ohio. 


FOR SALE—Five (5) Buck Bean Nippers all in A-1 condi- 
tion; one (1) new in 1944. One (1) Robins Bean Cutter with 
automatic finger feeders in A-1 condition, motor driven. 
Machinery can be inspected prior to sale. Terms Cash. Adv. 
4488, The Canning Trade. 


FOR SALE—1 Kane 20 H.P., 5 Kane 10 H.P. Gas Fired 
Boilers; 100 lbs. working pressure; complete with pumps, 
motors, return condensate tank, automatic controls, automatic 
gas shut-off and regulators; all recently retubed; good condi- 
tion. Adv. 4495, The Canning Trade. 


FOR SALE—Closing used canning machinery equipment com- 
pany. Filling machines; Cabbage Corer; large Pre-Heater; 
hundreds of small items, parts, ete. Sell as a whole or single 
item. L. B. Talcott, Phoenix, N. Y. 


FOR SALE—2 CRCO No. 4 Bean Pregraders, new 1943; 
2 Ayers Hot Water Exhausters; 1 Fairbanks Morse Deep Well 
Pump 3%x24 35 GPM; National Boiler Feed Water Heater 
1%x4. Adv. 4498, The Canning Trade. ; 


FOR SALE—One Ermold Glass Labeling Machine, in excel- 
lent working condition. C & E Canners, 120 S. Monroe Ave., 
Hammonton, N. J. 


FOR SALE—One medium and one large Perforated Cylinder 
Buck Bean Nippers; both machines operated this year. The 
Russell Co., Plant City, Fla. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
ltonel, Aluminum or Copper Kettles and Vacuum Pans; Retorts; 
Filter Presses; Labeling Machines, and Packaging Equipment. 
Adv. 4492, The Canning Trade. 


WANTED—Nailing Machines. We want 3 used Morgan or 
Doig wood box Nailing Machines quickly, any size. Will pay 
cash. Wire or phone us. Chas. N. Braun Machinery Co., 
Fort Wayne, Ind. 


FOR SALE—FACTORIES 


FOR SALE—Tomato Factory. Equipment and buildings in 
first class condition. Convenient location on Route 1, 30 miles 
from Baltimore, in heart of tomato growing section. Adv. 4485, 
The Canning Trade. 


WANTED—FACTORIES 


rOR SALE—One 160 H.P. HRT Boiler; Two Robins Steam 
‘oists. Leon C. Bulow, Bridgeville, Del. 


*OR SALE—Box Stitchers; Vegetable Peelers; Dicers; 
‘amel Tanks; Pulpers; Finishers; Juice Extractors; M & S, 
avs and Liquid Fillers; Corn Conveyors; Stencil Cutters; 
»eling Machines; Meat Grinders; Boilers; Bean and Spinach 
chinery. L. D. 822, Canning Machinery Exchange, Plain- 
v (West) Texas. 


OR SALE—Complete equipment for preparing String Beans 
processing. Will accommodate 1000 cases daily. Includes 5 
pers with tables, 1 Grader, Cutter, Blanching Tank, Washer, 
ll accessory belting, shafting and pulleys. Adv. 4484, The 
ling Trade. 


' SALE—One No. 2, Figure 5800, 22 ft., and one No. 10, 
ve 5181, 21 ft. A & B Hot Water Exhaust Boxes. Boxes 
! condition. No. 2 box has new gears and spindles. No. 19 
new gears and spindles used one week. Sunrise Products, 
. Fort Pierce, Fla. 


CANNING TRADE 


November 13, 1944 


WANTED—Will purchase established Cannery. Submit full 
particulars in detail. Adv. 4496, The Canning Trade. 


MISCELLANEOUS 


FOR SALE—Boiled Cider and Apple Concentrate, filtered or 
unfiltered, 38 baume or less, depectinized if wanted. Also nucrop 
Apple Chop le under packer’s 1943 ceiling. Pomace inquiries 
solicited. Tenser & Phipps, Pittsburgh, Pa. 


SITUATIONS WANTED 


POSITION WANTED—Manager or Superintendent citrus 
or vegetables; complete knowledge of field work, warehousing, 
priorities, etc. 15 years in the industry; some quick freezing. 
Adv. 4489, The Canning Trade. 


(Please turn to page 24) 
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HELP WANTED 


WANTED—Mechanical Engineer in supervisory capacity, to 
design, install canning machinery and equipment layouts, con- 
struction work; locality, Baltimore, Maryland. Permanent posi- 
tion. State qualifications; training, experience, references, draft 
status, salary desired. Adv. 4491, The Canning Trade. 


A SPLENDID OPPORTUNITY FOR THE RIGHT MAN— 
We offer an opening for a man now operating successfully his 
own canning business, or now acting as Manager with respon- 
sibility similar to that of owner, and anxious to broaden his 
outlook. 

This is a well established going concern on the Peninsula, 
with a 3 line plant, sufficiently financed, packing staple vege- 
tables, wishing assistance in production management, and ex- 
pansion of fall and winter lines of packing. 

Applicant need not give up his present business, but should 
contribute a liberal share of his time to the new connection. He 
should have experience in contracting with growers and a good 
knowledge of growing canners’ crops. 

All correspondence held in strict confidence. Adv. 4483, The 
Canning Trade. 


WANTED—Superintendent to handle all phases of plant 
operation from field to finished product for small modern plant 
located in Michigan. Desire man who has kept pace with latest 
processing techniques. Strong educational as well as practical 
background important. Splendid opportunity for the right man. 
Write complete personal history. Adv. 4494, The Canning Trade. 


WANTED—Factory Production Executive by prominent well 
established full line Northeastern vegetable canner. Your 
investigation will immediately indicate this position offers 
unusual present and future opportunities, but we expect unusual 
qualifications and highest ability. Write freely since replies 
will be held strictly confidential, and indicate all past positions 
held, salary received and enough to enable us determine whether 
interview our office at our expense would be worthwhile. Adv. 
4490, The Canning Trade. 


The QUALITY PEAS 


COMPLETE INFORMATION TODAY}? 
Berlin Chapman Co., Berlin, Wis. 


CANNING MACHINERY FOR ALL FOOD PRODUCTS 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQUIPMENT 


UNITED Westminster, Md. 
HUSKERS —CUTTERS—TRIMMERS —CLEANERS. 
SILKERS—WASHERS and GRINDERS 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


QUIET! 


“T want a shave,” said the disgruntled Sergeant as he climbed 
into the barber’s chair. “No haircut, no shampoo, no run, 
witchhazel, hair-tonic, hot towels or face-massage. I don’t want 
the manicurist to hold my hand, nor the bootblack to handle 
my feet. I don’t want to be brushed off, and I’ll put on my coat 
myself. I just want a plain shave, with no trimmings. Under- 
stand that?” 

“Yes, sir,” said the barber quietly. “Lather, sir?” 


ONLY ONE DIFFERENCE 


Old Lady: “I am looking for my little Fido.” 

Street Urchin: “Den why stare at me? Do I look anything 
like him?” 

Old Lady: “No; Fido had white ears.” 


OLD STUFF 


Wallie: “Gee, pop, there’s a man at the circus who jumps on 
a horse’s back, slips underneath, catches hold of its tail and 
finishes up on the horse’s neck!” 

Dad: “That’s easy. I did all that the first time I ever rode 
a horse.” 


STOP PUSHING 
“Conductor, help me off the train?” 
“Sure.” 
“You see, I’m stout, and have to get off the train backwards, 


the porter thinks I’m getting on and gives me a shove on again. 


I’m five stations past my destination now!” 


BE YOURSELF 
Jimmy, age nine, was escorting his younger sister, Ruth, to 


school. Now although Ruth was more than a year younger © 


than Jimmy, she was much better read. 


On the way Ruth slipped and tore her new frock. “Jimmy,” 77 
she said, “if you want to show people your chivalry, you will E 


give me that pin in your trousers.” 


Jimmy, blushing furiously, retorted: “If you think I’m gonna 


show my—my chivalry just so you won’t have to show your 
petticoat, you’re off your block. Go on home and get yourself 
a pin.” 


bent on seeing her.” 
He wrote: “The sight of her doubled him up.” 


A BIT OF ADVICE 


Flora: “I won’t marry a man who won’t look me straig it in 7 


the eye when he’s talking to me.” 
Dora: “Then wear ’em longer, dearie.” 


“What in heck is my mattress stuffed with?” demande | the 
summer boarder. “It’s full of corners.” 

“Shucks,” responded the grizzled farmer. 

“Shucks?” 

“Shucks.” 

“Shucks!” 


PROMISING YOUTH 


The class was studying magnetism. “Robert,” askec the 


professor, “how many natural magnets are there?” 
“Two, sir,” was the surprising answer. 
“And will you please name them?” 
“Blondes and brunettes, sir.” 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, W.. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. : 
Frank Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CLOCKS, Process Time. 
Ayars Machine Co., Salem, N. J. 
isholm-Ryder Co., Niagara Falls, N. Y. 
Machinery Corporation, Hoopeston, II. 
K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 


rlin Chapman Company, Berlin, Wis. 
isholm-Ryder Co., Niagara Falls, N. Y. 

Machinery Corporation, Hoopeston, 
silton Copper & Brass Works, Hamilton, Ohio 

. Langsenkamp Co., Indianapolis, Ind. 

*. Robins & Co., Inc., Baltimore, Md. 


“ONVEYORS AND CARRIERS. 

in Chapman Company, Berlin, Wis. 

holm-Ryder Co., Niagara Falls, N. Y. 

| Machinery Corporation, Hoopeston, III. 
tte Mat & Mfg. Co., La Porte, Ind. 
Robins & Co., Inc., Baltimore, Md. 


‘NVEYOR BELTS, Cloth, Rubber, Wire. 
Chapman Company, Berlin, Wis. 
Im-Ryder Co., Niagara Falls, N. Y. 
te Mat & Mfg. Co., La Porte, Ind. 
tobins & Co., Inc., Baltimore, Md. 


NVEYORS, Hydraulic. 


Chapman Company, Berlin, Wis. 
m-Ryder Co., Niagara Falls, N. Y. 


SKERS, Continuous, Agitating. 

Machine Co., Salem, N. J. 
L Chapman Company, Berlin, Wis. 
‘olm-Ryder Co., Niagara Falls, N. Y. 
“Machinery Corporation, Hoopeston, III. 

on Copper & Brass Works, Hamilton, Ohio 
Sobins & Co., Inc., Baltimore, Md 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS 
Frank Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery ‘Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT DISPENSERS. 
Scientific Tablet Company, St. Louis, Mo. 
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SEWAGE DISPOSAL SYSTEMS. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 

Sinclair-Scott Co., Baltimore, Md. 


SYRUPS AND BRINERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 


WASHERS, Fruit, Vegetable. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. ® 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN MAKERS’ MACHINERY 
Cameron Can Mchy. Co., Chicago, II. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Fails, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral Ohio. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 
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CORN WASHERS. 


Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, 
The United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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STRING BEAN MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRACE 


WHERE TO BUY — Continued 


KETTLES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


ADHESIVES. 
Dewey & Almy Chemical Co., Cambridge, Mass. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning. 
The Almanac of the Canning Industry. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 


American Can Co., New York City. 

Can Manufacturers Institute, Inc., New York. 
Continental Can Co., New York City. 
Crown Can Co., Baltimore, Md. 


CAN SEALING COMPOUND. 
Dewey & Almy Chemical Co., Cambridge, Mass. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


LABELS 


Gamse Litho. Co., Baltimore, Md. 

R. J. Kittridge & Co., Chicago, II. 

Piedmont Label Co., Bedford, Va. 

Louis Roesch Co., San Francisco. 

Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Print. & Litho. Co., Cincinnati, Ohio 


LABORATORIES, for Analysis of Goods, Etc. 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


Dewey & Almy Chemical Co., Cambridge, Mass. 
F, H., Langsenkamp & Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Scientific Tablet Company, St. Louis, Mo. 


SEASONING. 
Basic Vegetable Products Co., Vacaville, Cal. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 


Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 
Washburn-Wilson Seed Co., Moscow, Idaho. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Sonn. 
Northrup, King & Co., Minneapolis, Minn. ' 
Francis C. Stokes Limited, Vincentown, N. J 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED TREATMENT. 
U. S. Rubber Co., New York City. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 


Douglas Guardian Warehouse Corp., Chica‘2, Il. 
Terminal Warehouse Co., Baltimore, Md. 
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4 "Ton Dewalco and 
4 Gold Seal adhesives were specifically 
4 designed to meet the various needs 
; of canners. You can get the right 
| material for each type of labeling and 
: case sealing operation and every con- 
: dition you may be up against—hot 
; cans, cold cans, ordinary labels, hard- 
; to-stick labels, corrugated cases, solid 
fibre cases. 
s Dewalco and Gold Seal adhesives 
i are products of the Dewey and Almy 
i Chemical Company, who have speci- 
a alized for over a quarter-century in 
4 serving canners, who know the pro- 
; blems of the industry, and who have 
continuously developed new materials 
“ to meet the ever-changing needs of 


canners. 


We carry complete stocks of all 


these products right here in Baltimore, 
ready to serve you promptly when 
you need it. Our men understand 
your problems and will be glad to 
work with you. 


a 


INCORPORATED 
a BALTIMORE 2, MARYLAND 


Dewalco and Gold Seal Adhesives 
are manufactured by the Dewey and 
Almy Chemical Company of Cam- 
bridge, Massachusetts. 


Adhesives for all your needs 
stocked right here Baltimore 


DEWALCO AND GOLD SEAL ADHESIVES 


Pick-Up Gums Nos. 202, 205, 207, 272-5 


Uses: In all standard high-speed can labelers for picking up 
wrap-around labels. Used cold. 


Properties: Strong bond; minimum water content; resist 
absorption of moisture from air; inhibit rusting and discol- 
oration; various types designed to cover ranges of temper- 
ature 35-1400F, 


Yield: 175-190 cases (24 No. 2 cans)/Ib. 


Pick-Up Cements Nos. 381, 382, 383, 383H, 384 
Uses: Lump-form cements for machines equipped with 
heated gum pots. 
Properties: _ Strong initial tack; no stringing; never brittle; 
easy to handle and use; non-hygroscopic; do not rust-stain; 
no waste; wide range: 
No. Labeling range Pot temperature 
381 35-90°F. 240-280°F. 
382 45-100°F, 240-290°F. 
383 90-145°F. 240-320°F. 
383H 130-190°F. 275-320°F. 
384 150-205°F, 284-333°F. 
Yield: 270 cases (24 No. 2 cans)/lb. 


Prepared Lap Pastes Nos. 950, 965 


Uses: For pasting laps of wrap-around labels on all stand- 
ard labeling machines; ready to use. 


Properties: High-solids pastes, yet free-flowing in pots; 
permit fine machine adjustments; positive, quick set; highly 
concentrated; wrinkle-free: recommended for both varnish- 
ed and plain labels. 


Yield: 1000 cases (24 No. 2 cans)/3 lbs. 


Tin Paste No. 660 
Uses; For all hand-labeling operations on tin, glass, terne 
plate, black iron, and other metal surfaces. 
Properties: Rapid penetration; no curling; flexible film; 
holds under all atmospheric conditions. 


Yield: 100,000 sq. in./gal, 


Case Sealing Glue No. 712 


Uses; For sealing all types of corrugated or fiberboard 
shipping containers. 

Properties: High solids, low viscosity; high intitial tack; 
strong bond; dilution and yield determined by density of 
board and length of compression time; also used without 
dilution. 


Yield; 1000 cases (24 No. 2 cans), tops and bottoms/5-7 Ibs. 


Cases Cement No. 737 (Waterproof) 

Uses: For waterpoof sealing of solid, fibre V-1 and V-2 
boards and all other types of fiberboard cartons and cases; 
machine or hand application. 

Properties: Extremely high solids; rapid set; positive, 
waterproof seal; recommended to be used undiluted: but 
10-15% dilution may be made for hand sealing if necessary; 
compression chamber time 27-60 seconds; meets J.A.N-A 
-101 specifications for water proof adhesives for sealing 
fiberboard boxes for QMC overseas shipments. 


eld: 500 cases (24 No. 2 cans), tops and bottoms/gal. 


. j DEWALCO AND GOLD SEAL ADHESIVES 


 CANNING TRADE - November 13, 1944 


— 
4 
| 
a 
ayy 
n. 
in. & 
* 
a 
> 


A WORLD CENTER 
OF CAN-MAKING MACHINERY 


Can-making problems from all parts of 
the world ...from the war fronts of Italy, Britain, Russia, the Pacific 
. .. from the industrial fronts of North and South America . . . flow 
to the headquarters of the Cameron Can Machinery Co. in Chicago. 

This flow of problems, which has expanded year after year, adds up 
to the one indispensable value in the design of can-making machin- 


ery: Experience. Cameron engineers are stimulated and challenged 


to develop improvements by the day-to-day problems of the entire 


can-making world. 
Whatever your can-making problems may be, you are invited to 


submit them... without obligation ...to Cameron Engineers. 


CAMERON CAN MACHINERY COMPANY 


240 NORTH ASHLAND AVENUE . CHICAGO 7, ILLINOIS 


In this building, Cameron engineers design 
the machines that have set the standards for 
can-making efficiency throughout the world. 


. 


